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editorial
INDIFFERENT EDUCATED YOUTH: POLITICAL
PARTIES SHOULD GET WORRIED

D

elhi University Students Union (DUSU) results were out in first week of September. With dust
having settled, the parties should be concerned at the voting pattern, which is not moving
beyond caste and regional commitments and the rapid increase in the apolitical voters pressing
the NOTA (none of the above) button.
The Gujjar students remained with the Rashtriya Swayamsewak Sangh (RSS)-affiliated Akhil
Bharatiya Vidyarthi Parishad (ABVP) and the Jats with the Congress-backed National Students Union
of India (NSUI). Where the NSUI lost out was the Jat votes cut by Indian National Students
Organisation (INSO), the enterprise of the Chautala family of Haryana.
The ABVP candidate for Vice President Shakti Singh, by polling over 23000 votes, became the
highest aggregator, illustrating once again the political ambitions of the migrant voters from the Hindispeaking states in the city.
The DUSU results would give some ammunition to Delhi Congress president Ajay Maken, himself
a former DUSU president, to keep up his resistance for any alliance with the AAP. Maken has taken
the position that AAP was fast losing ground and the party did not stand to gain anything from an
alliance with them.
The political protests in the national Capital in the past few weeks have also shown AAP’s dilemma
whether agree to be a junior partner in a Congress-led alliance or seek a pound of flesh in accordance
with the large number of seats it presently holds in the Delhi assembly. Chief Minister Arvind Kejriwal
ensured that he did not share dais with Congress president Rahul Gandhi while joining a protest led by
Rashtriya Janata Dal leader Tejashwi Yadav. However, a few days later, after having announced its
non-participation in the Congress-called ‘Bharat Bandh’ earlier this month, AAP leaders finally joined
the march albeit sheepishly.
The entry of ruling Aam Aadmi Party (AAP)-affiliated Chattra Yuva Sangharsh Samiti (CYSS) in
the contest failed to make the polls into a triangular fight. The NSUI and ABVP locked horns for all
the four posts. The third player remained a distant third and they could make their existence felt largely
because the CYSS had entered into an alliance with the ultra-Left All India Students Association
(AISA), which has a visible cadre presence on the campus.
This alliance was knitted by AAP’s de facto Education Minister Atishi Marlena (the surname which
she has recently dropped). After the defeat, AAP leaders claimed poll results were no reflection on the
city politics, despite the fact that Atishi led the alliance in the polls from the front. The AAP
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government, just ahead of the polls, also announced allowing the Delhi Transport Corporation’s
Student Pass on its fleet of the air-conditioned buses.
Distribution of freebies did not remain restricted to AAP, Union Minister of State for Urban
Development Hardeep Puri promised a subsidized rise for the students on the Delhi Metro. It goes
without saying that he was making the promises for the ABVP panel. Now that ABVP has won three
of the four seats, Puri would have to burn midnight oil on how to make his promise come true.
Despite best of efforts to create awareness by the media, the voting percentage in the elections
failed to even get close to 50 percent. When poll percentage somewhat went up this time, people little
realized what was in store. The large number of votes polled by category has stumped all. Of the total
votes polled for all four posts, NOTA alone got 27,739 votes. NOTA votes polled for each post:
President – 6211, VP – 6445, Secretary -6810 and Joint Secretary – 8273. For the secretary’s posts,
NOTA had more votes than the AAP-backed CYSS candidate.
Ahead of the elections, it was mentioned in these columns on how the DUSU elections have
metamorphosed from being a contest between ideologies to a wrestle between caste combination as the
butterfly effect of the admission quota introduced in Delhi University for applicants from the Other
Backward Classes (OBCs) during the UPA-I regime by then Human Resource Development Minister
Arjun Singh.
This perception has stood its ground. The graduation of these caste leaders from the university to
the city politics is a natural course. That many do not manage to complete graduation degree is another
matter. This brings us to the issue of frustration among the educated youth towards politics.
Extrapolating these results to analyse city politics and also national political mood, it bad news for
the political leaders – Narendra Modi, Rahul Gandhi and Arvind Kejriwal alike. The young people
from the educated middle class families, coming out to vote and then pressing the NOTA button is clear
indication not only about their disenchantment with the government policies and also still remaining
indifferent towards Rahul Gandhi’s push but more importantly losing faith in symbols of ‘alternative
politics’.
While they may not be yet ready to vote for the Congress in large numbers, and definitely not the
groups preaching ‘alternative politics’, the educated youth of the country for sure is trying to sound
Prime Minister Narendra Modi that his reforms are pinching people hard especially the urban middle
class. No wonder, BJP president Amit Shah’s strategy for 2019 is increasingly getting focused on booth
management than mass mobilization.

30th September 2018

Sidharth Mishra
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secretary’s desk
W

e continue with our endevour to establish high bench marks for scholastic research. It’s
with great humility and also sense of achievement that we announce that The Discussant
was successfully audited by an international agency for impact factor – International
Scientific Indexing. In these years, this journal has proved to be an asset in promoting research among
young scholars across the universities.
The Discussant has come to be recognized as journal of honest endevour. We have completed five
years of unbroken publication of The Discussant as an RNI registered quarterly periodical. We had
received the ISSN accreditation a year earlier.
I am happy to share with you that our online edition too is crossing new frontiers and getting
accessed from new territories, which gives our writers a global exposure unthinkable for any journal
of our vintage. The online edition too has been successfully audited for impact factor.
We continue with our endevours to partner in intellectual exercises. We were knowledge partners
for a Faculty Development Programme (FDP) on media studies with Vivekananda School of
Journalism and Mass Communication (VSJMC) under the aegis of VIPS (GGSIPU).
The edition in hand is a special edition as it our homage to late Atal Bihari Vajpayee. Its contains
two specially scripted articles on India’s tallest statesman and collection of homages by Indian political
leadership. This edition also contains full length papers on media and also short articles of much
intellectual interest.
As I we have repeatedly mentioned in reports at the beginning of the various past editions, the
members of Centre for Reforms, Development and Justice including Centre president, self and other
members have taken up academic activities in the right earnest participating in seminars and
deliberations of national importance.
We last year completed publication of a commemorative volume on the seven decades of IndiaNepal Relationship in association with the prestigious BP Koirala Foundation. We have also completed
a project sanctioned by the Uttar Pradesh government on the riverside cultures. Our book on political
history of Delhi, in oral tradition is almost ready for release.
We welcome young scholars to associate with us with ideas and proposal for an intellectual
enterprise, where we can join hands.

With Warm Regards

30th September 2018

Dr Sanjeev Kumar Tiwari
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ATAL BIHARI VAJPAYEE: POPULAR & REVERED
PROFESSOR SIDHARTH MISHRA

A

tal Bihari Vajpayee (1924-2018) was one of
the most popular and revered politicians. He
became Prime Minister of India for three
consecutive terms in 1996, 1998, and 1999.
Though he was full time volunteer (Pracharak)
of the Rashtriya Swayamsewak Sangh, before his
plunge into full-time politics and remained loyal to
the rightist political ideology, he was far from being
a fundamentalist. During his tenure as the Prime
Minister from 1999 to 2004, he had difference of
opinion with the RSS on various occasions and
issues, but he held his ground and continued to
work as per the common minimum agenda worked
out between the NDA partners.
His first term as the Prime Minister lasted just
for 13 days. He had to resign as his party could not
muster enough support to win a majority and run
the government. The second time, his government
lasted for about 11 months and he had to resign
after AIADMK withdrew its suppor t and the
government lost the confidence vote by just one
vote. However, in 1999 when he became the Prime

THE DISCUSSANT

Journal of Centre for Reforms,
Development and Justice

08

JULY-SEPTEMBER
2018
Vol.VI No.3

DISCUSSANT_07_20.qxd

2/13/1950

7:25 PM

Page 9

ATAL BIHARI VAJPAYEE: POPULAR & REVERED

Minister for the third time, he ran the coalition government for a full five-year term till 2004. This was the first time that a
non-Congress government completed its full term at the Centre.
In the time and era when the Congress party and its leaders towered over others in Indian politics, Vajpayee remaineda
pillar of opposition politics. He showed sparks as parliamentarian early in his career winning applause of Jawahar Lal
Nehru for his oratorical qualities. He won his first Lok Sabha seat from Balrampur in 1957. In all, he won the Lok Sabha
elections 10 times and was nominated to Rajya Sabha twice. He was put in jail during Emergency and became Minister
of External Affairs in the 1977 when Janata Party government led by Morarji Desai was sworn in.
As a Foreign Minister, he was the first to deliver his speech at the UN in Hindi. It was by no means a parocial measure
but assertion of Indian nationhood at world's highest forum. By the time the Janata Party government collapsed, Vajpayee
had emerged as tallest among the Ministers who could work with other opposition parties with ease and deliver the
results. In 1980, he in collaboration with his lifetime friend and comrade-in-arms Lal Krishna Advani regrouped leaders
having an affiliation with RSS into Bharatiya Janata Party (BJP), which slowly grew into a major political force in the
country. And, before the turn of the millennium, BJP was in power at the Centre.
His long innings as a Parliamentarian, his oratorical qualities and his ability to choose the middle path compared to
the extremist political ideologies set him apart from his contemporaries and peers. It was his belief in liberal values and
friends cutting across party lines that helped him emerge as the acceptable leader of the NDA government he headed from
1999-2004.
During the second term as the Prime Minister, he allowed the second set of Nuclear Tests in May 1998. The Vajpayee
government wanted to convey the message that India is capable of producing and deploying nuclear arms to defend itself
from the threats from across the border. In 1999, after about two months of war with infiltrators and Pakistani army in the
Himalayan terrains of the Kargil range in Jammu and Kashmir, the Indian security personnel managed to drive away the
infiltrators and Pakistani army personnel from the rugged mountain hills. India lost more than 500 security personnel in
the war and Vajpayee government drew flak for being lenient towards Pakistan and nurturing a hope that Pakistan will
mend its ways.
Vajpayee will also be remembered for introducing two extremely famous road projects -- a highway project that
connected all the four metro cities and a rural road project that envisaged connecting every village with a pucca road.
These two road projects created massive employment for the jobless people and transformed the rural life with access to
all-season concrete roads. During the five-year term, the Vajpayee government never tried to push BJP's pet agendas such
as the construction of Ram temple, repeal of Article 370, or common civil code.
After NDA failed to win Lok Sabha elections in 2004, Vajypee resigned from active politics and spent most of his
retirement life at home. In the last 15 years since he resigned from active politics, he was seldom seen at any public
function. He breathed his last at AIIMS in New Delhi on August 16, 2018. Vajpayee remained a bachelor all his life and
lived with his adopted daughter and her family. He had friends and admirers across the political divide. Besides being a
political leader and statesman, Vajpayee was a poet at heart and his speeches reflected his clarity of thought, grasp over
the Hindi language, and the passion with which he spoke.
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ATAL’S LIFE MESSAGE: CLARITY OF PURPOSE,
SELF-BELIEF & COURAGE OF CONVICTION
PROFESSOR RAJVIR SHARMA*

L

ast June when Atal Bihari Vajpayee was once again admitted in the hospital, it was taken as a routine check-up visit.
Doctors also said so and promised that he would be home within the next few days. That did not happen; his condition
suddenly turned serious. Every who is who of Indian politics was rushing to AIIMS to know the wellbeing of the great
leader wrestling against death once again after 1968 and challenging her since 2009 -- Maut se than gai.
Everyone went to their deity from a temple to a mosque or a church to pray for his health and recovery. Though the
ultimate happened, the death won, but not without a condition. Atal told her in no uncertain terms that he would not
surrender until the nation celebrated her independence day on 15th August. He breathed his last on evening of August,
engulfing the entire nation nay the whole world into grief and shock.
Here was a leader who retired from active politics in 2005 and was off the public view since almost the last 9-10
years. Even if he was bed ridden and was unable to make moves, he continued to inspire millions of the nationalists and
the party workers; taught them lessons in ethics and politics of values. He was really a model for other politicians to
emulate, an apostle of peace, symbol of idealism and firmness, true to his motherland and a devoted leader to the cause
of the people in general and the poor in particular.
Country cannot make progress unless, to use phrases from Atalji’s lexicon, it was free from Bhaya, Bhookh and
Bhrashtachar (Fear, Hunger and Corruption) or till we are able to give “Har khet ko pani aur har haath ko kam” (water to
every field and work to every hand). These issues still constitute a significant part of the political agenda of the nation.
He not only recognized the contribution of the Jawan and the Kisan in the process of nation building and development, he
also added a new adage to this slogan: Jai Jawan, Jai Kisan, Jai Vigyan. That role of science and of the scientists in
making a new modern India could not be less at any point of time was the message that flew from this addition.

* Professor Rajvir Sharma is a senior political scientist. Courtesy: Capitalkhabar.in
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ATAL’S LIFE MESSAGE: CLARITY OF PURPOSE,
SELF-BELIEF & COURAGE OF CONVICTION

Atalji took the values of purity, probity, integrity and rectitude in public life to a new level. He did not merely preach
them but lived them. It were these defining features of his persona that every prime minister from Jawaharlal Nehru to
Rajiv Gandhi to PV Narsimha Rao not only took note of but also showed their undying faith and trust in Atal Bihari Vajpayee
as a high quality leader of opposition. Atal ji never hesitated in either being an ardent critic of the government on policy
matters nor shied away ever from extending unstinted support as well if the nation demanded.
He never supported criticism for the sake of it either as opposition leader or as the head of the government. He once
said: Satta ka khel to chalta rahega; sarkaren jayengi, ayengi, Paties banegi bigrengi, parantu yeh desh bachna chahiye.
It is these qualities embodied in him that made the whole country mourn and weep on his death.
The surging crowds on the streets of Delhi, the number of foreign representatives present at his funeral was a
testament of his stature and the love and affection he enjoyed. It may well be accepted that such sobbing sea of humanity
was seen even when Nehru left for his heavenly journey or at the time of the death of Indira Gandhi and Rajiv Gandhi. A
caveat , however is that all these great leaders were the incumbent prime ministers to be immediate in the minds of the
Indian populace, and also represented a Congress legacy and in some or the other way took India forward economically,
strategically and in winning wars against Pakistan at least in case of Indira Gandhi in 1971.
What was distinct in the case of Atal Ji was that the popular response to grief was spontaneous and huge even though
he was out of the day today memory of the people. The country was oblivious of the daily feel or touch of his presence.
This raises the question what did it mean to be Atal Bihari Vajpayee?
The facets of personality that Vajpayee combined in him were multiple and diverse. He was a poet a quality that he
inherited from his father; a nationalist which he inherited from the Rashtriya Swayam Sewak Sangh of which he became
a member in 1939 and later became a Pracharak and its committed ideologue; a practitioner of value based politics which
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ATAL’S LIFE MESSAGE: CLARITY OF PURPOSE,
SELF-BELIEF & COURAGE OF CONVICTION

he learnt from his mentors in Syama Prasad Mookherjee and Pandit Deen Dayal Upadhyaya; a friend of the poor as he
realized the curse of poverty as the biggest stumbling block in the way of justice, equality and freedom; an orator par
excellence that made him a household name with the citizens of the country; a pioneer of Hindutva which he believed was
the path to social harmony, inclusion and economic progress.
He was a staunch democrat, a man of strong will and firm determination as evidenced from his role during the
Emergency and as Prime Minister when he did not hesitate to undertake Pokhran tests in the face of sanctions levied by
America because doing so was necessary in the national interest. Not only was the attack on Indian Parliament another
challenge thrown to him by Pakistan, the Kargil war was successfully carried out and Pakistani forces were evicted out
from there. He emerges stronger from each adverse situation.
He was a realist, not an obscurantist in any sense of the term. It was his realism and capacity and ability to carry the
critics along that he became the first non-Congress prime minister to not only complete the full term of the government,
but also take reform process forward in the face of differences within and outside his alliance. He disinvested in more than
two dozen companies including the profit making once, made education a fundamental right and brought in place a new
telecom policy that today is a major media of technology revolution.
He was a believer in true secularism. Even when he declared Hindu Tan, Man, Hindu Jivan, Rag-Rag Hindu Mera
Parichay, he treaded the path of Sarva Dharma Sambhav and equal and just treatment to all sections of the society. He
was able to convey to the minorities especially the Muslims not to fall pray to the false and motivated political propaganda
of the opposition against the BJP and judge it on the basis of their governance behaviour. That is the reason even the
Muslims were in tears on his demise. He believed that Jamhuriat, Insaniyat and Kashmiriat were the real solution of
Kashmir problem. Today also this seems to be the only key to restoring peace there.
The narrative here makes it clear that Atalji was an unparalleled political philosopher of post-Independence India who
has left a legacy following which India can be really be transformed into a new and confident developed nation. His life
message of clarity of purpose, conviction, commitment and courage is to be the mantra of future India.
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ATALJI LEAVES BEHIND A SELF ASSURED NATION
NARENDRA MODI*

D

emocracy In times of turbulence and disruption, a nation is blessed to have a leader who rises to become its moral
compass and guiding spirit, providing vision, cohesion and direction to his people. And, in such a moment at the turn
of the century, India found one in Atal Bihari Vajpayee who was gifted in spirit, heart, and mind. For those of us who knew
him, he was, first, the rarest of human beings, who touched and inspired everyone he met. He was compassionate to the
core, generous in spirit, warm beyond measure, and kind to a fault.
He was deeply respectful of others and gifted with a rare sense of humour that he often turned upon himself. Orator
without parallel, he could switch from disarming humour to a lofty vision with ease, with a rare ability to connect with
people naturally, to stir them to self-belief and to a higher cause. Sharply perceptive, he could summarise the most
complex issues and discussions in a single sentence or question. Born into a family of modest means and high ideals, he
hailed from a small town in Madhya Pradesh.
His youth was defined by academic excellence and quest for public service during the increasing momentum of the
freedom struggle. Starting as an ordinary Karyakarta in the Jana Sangh, he organ-ised the only truly national-level party
to be formed in Independent India – BJP – and helmed its organisation work after the passing away of Shri Syama Prasad
Mookerjee and Pandit Deendayal Upadhyaya. Through the four decades of leadership in Parliament, the struggle against
Emergency (who can forget that memorable rally in Delhi’s Ramlila Maidan when his speech became the roar of the
nation), the clarity to represent his party with passion but always speak for the nation, he defined the spirit of democracy
in India.
Firm in his political beliefs but always accommodating and respectful of other points of view, he set the standards of
debate in Parliament. In his simplicity and integrity, in his dignity and empathy, and in his sense of personal nonattachment to the office, he became an inspiration for a nation of youth. He rescued the economy from the morass of the
mid-1990s when political instability at home and an uncertain global environment had threatened to derail a still incipient
* The author is Prime Minister of India
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ATALJI LEAVES BEHIND A SELF ASSURED NATION

process of economic reforms. He sowed the seeds of much of the economic success that we have experienced over the
past two decades. For him, growth was a means to empower the weakest and mainstream the marginalised. It is that
vision that continues to drive our government’s policy.
It was Atal ji who prepared the foundations of an India that is ready to take on the mantle of global leadership in the
21st century. The futuristic economic policies and reforms of his Government ensured prosperity for several Indians. His
thrust on next-generation infrastructure particularly roads and telecom contributed to our country’s economic as well as
social empowerment. Atalji irreversibly changed India’s place in the world. He over-came the hesitation of our nation, the
resistance of the world and the threat of isolation to make India a nuclear weapons power. It was not a decision he took
lightly, but one he knew was of paramount importance in the face of mounting challenges to India’s security. No longer
would let India’s security be vulnerable. At that moment of surge in national pride, his was a voice of restraint and
responsibility. And, the world listened to the wisdom of the man of peace. Equally important, he then brought to bear his
extraordinary understanding of world affairs and formidable diplomatic skills to gain global acceptance of new realities.
Indeed, it is the combination of his legacies of creating strategic capabilities, promoting stronger economic growth,
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undertaking multidirectional diplomacy and harnessing of diaspora energies that is today the basis for the respect we
command across the world. He transformed five decades of estrangement with the USA into an endur-ing strategic
partnership in the course of five years. He also steered India to deep friend-ship with a new post-Soviet Russia through a
strategic partnership in 2000. I had the privilege of accompanying him on a visit to Russia in November 2001 when we
concluded a sister province agreement between Gujarat and Astrakhan. With China, he made the boldest move for peace
in an effort to overcome the bur-dens of a difficult past by establishing the mechanism of Special Representatives for
boundary talks.
Atal Ji’s conviction that these two ancient civilisations - which are rising powers - can work together to shape the
global future continues to guide my thinking. A person of grassroots, our neighbours were his priority. In many ways, he
was the inspiration for, and even pioneer of, our Neighbourhood First policy. He was unwavering in his support as an
opposition leader towards Bangladesh’s liberation. He went to Lahore in search of peace. With persistence and optimism
that was his nature, he continued to search for peace and heal the wounds in Jammu and Kashmir. But, he was resolute
in winning the Kargil War. And, when our Parliament was struck, he made the world recognise the true nature and source
of cross-border terrorism against India. Personally, Atal Ji was an ideal, a Guru, and a role model who inspired me deeply.
It was he who entrusted me with responsibilities in both Gujarat as well as at the national level. It was he who called
me one evening in October 2001 and told me to go to Gujarat as the Chief Minister. When I told him that I had always
worked in the organisation, he said he was confident that I would fulfil people’s expectations. The faith he had in me was
humbling.
Today, we are a self-assured nation, brimming with the energy of our youth and resolve of our people, eager for
change and confident of achieving it, striving for clean and responsive governance, building future of inclusion and
opportunity for all Indians. We engage the world as equals and in peace, and we speak for principles and support the
aspirations of others. We are on the path that Atal Ji wanted us to take. He was ahead of the times because he had a deep
sense of history, and he could peer into the soul of India from his grasp of our civilisational ethos. A life is to be judged
not just by the extent of grief that follows when its light goes out. it is also to be measured by the lasting impact on the
lives of people in the course of time it has had. For that reason, Atal Ji was a true Ratna of Bharat. His spirit will continue
to guide us as we build the New India of his dreams.
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ATAL BIHARI VAJPAYEE:
UNCOMMON POLITICIAN, GREAT LEADER
DR CHANDAN MITRA*

I

f you can endear yourself to people, you are likely to endure the travails of time. This is certainly applicable to Atal Bihari
Vajpayee, whose mortal remains were consigned to panchatattva (the five elements), last week. Undoubtedly, he was
not only a most respected political leader but probably the most loved Indian Prime Minister too.
The reason he was universally loved was that he was first and foremost, a magnificent human being who had
pronounced likes and loves and never hid his own human frailties. In his six decades of public life, Atalji towered above
his compatriots and rivals because of these human qualities that many others tried to hide.
Now that almost every aspect of his political persona has been analysed and dissected, the time has come to throw
some light on other aspects of the great statesman. For example, his fondness for good food and popular entertainment,
namely Hindi films and their music.
Atal Bihari Vajpayee was almost childlike in his fascination for food. like most Brahmins of Uttar Pradesh, especially
those from the Mathura region, he possessed a distinct sweet tooth — something he could not contain despite being a
diabetic and suffering from prostrate-related ailments.
Brahmins being traditionally a priestly class, involved with performing puja at temples and people’s homes and thus
consuming prasad, usually consisting of sugar-rich condiments, developed a sweet tooth that was passed on from
generation to generation — and Atalji was no exception. He could not resist the temptation if a plate of gulab jamun or
laddoo or jalebi was placed before him.
A story, probably apocryphal, claims that at least one Minister in his Government owed his elevation to the fact that he regularly
ferried samosas and jalebis to the then PM’s 7 Race Course Road bungalow every evening. Despite doctors’ recriminations, it was
impossible for family members to restrain the patriarch who indulged this passion in utter disregard of his medical parameters.

* The author is Editor-in-Chief and Managing Director, The Pioneer
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Once I accompanied Atalji to london as part of his media delegation. That evening a gala dinner had been hosted in
his honour by an NRI association. It was a huge, sit-down event in which the Indian Prime Minister was the Chief Guest
who would deliver a post- dinner lecture. Tables had been laid out with immaculate precision and the service had
already begun. Unmindful of his culinary preferences, the hosts had arranged shuddh shakahari (pure vegetarian) fare.
Alarmed at the thought of being forced to have desi khaana in london, I quietly sneaked up to the High Table to find Atalji
intently reading the menu card.
Interrupting his frown, I gingerly sought his permission to be excused from the event. “Jaao, jaao,” he cheerfully
waved me on, “Ye ghass-phoos kyon khana haiij” he laughingly added. “Kahan jaane ka soch rehe hoij’ he then asked.
On telling him we were proposing to have a Chinese meal at Soho, Atalji frowned again, more at himself than me. “Wahan
achchha khana milta hai. Main bhi yahan se chalunga thodi der mein; yeh sab kaun khayega,” he declared with finality
announcing his desire to leave the venue shortly. Beckoning his son-in-law Ranjan Bhattacharya, he whispered audibly,
“Dekho Chandan Soho ja raha hai Chinese khane. Mere liye bhi wahan se hotel mein kuchh mangwa do (See, Chandan
is going to Soho for a Chinese meal. Organise something from there for me too at the hotel),” he said with a sly smile.
On another foreign trip, I was chatting with some senior Government officials near the First Class bar area when lunch
was announced. Air-hostesses went into the PM’s Cabin carrying the food-laden trolley, only to retreat ashen-faced. Their
to and fro trip must not have lasted more than a minute. Brajesh Mishra called the senior air-hostess to ask what caused
the hurried retreat. In a shaking voice she revealed: “He was very angry. ‘Who will have this ghaas phoosij’ he thundered
and wanted to know the general menu. I read it out to him and he jumped at it. ‘Haan, jhinga laao aur chicken bhi’(Good,
get the prawns and the chicken too.) What should I do Sirij” she queried. With a look of resignation, Ranjan told her to do
as she was asked, else he would not eat anything, he mused. Brajesh Mishra concurred. The Prime Minister defiantly got
his meal preference served to him, much to the annoyance of the travelling doctor who watched helplessly.
These are the human frailties that made Atalji not just an uncommon politician but also a Great leader. He could defy
the world and explode nuclear devices at Pokhran in May 1998. At home he could defy everyone else and insist on meals
of his choice. May we hope that in heaven, too, he is getting his favourite meals and eating to his heart’s content!
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ATAL’S IDEOLOGY SHALL CONTINUE TO LIVE
ARUN JAITLEY*

A

talji’s demise is referred to by many as end of an era. I, however, consider it as a continuation of the era of which he
was one who laid the foundation.

THE POLITICAL AND IDEOLOGICAL JOURNEY
His political journey shaped his ideology. His convictions were shaped by his deep commitment to the nation from the
student days association with the Quit India Movement to his joining the Rashtriya Swayamsevak Sangh and then being
associated with Dr. Syama Prasad Mookerjee as one of the founders of the Bharatiya Jan Sangh. During his early days in
the Jan Sangh, he was associated with the ‘Kashmir Satyagraha’ which wanted to lift several restrictions on Indian citizens
in relation to the State.
He was, alongwith Dr. Mookerjee, a strong opponent of the Liaquat-Nehru Pact. Once in Parliament from 1957 his
speeches as a young parliamentarian on the Tibet crisis and the 1962 war debacle left their impact on all. At a young age,
he became a principal face of the Jan Sangh. He travelled across the country and was being hailed as a charismatic orator.
He once told us that till the mid-1980s most of his travel was either by trains or by roads. At times even by busses. During
his tours he mostly stayed at the homes of political workers. This was when a young party was being built up.
Disillusionment with the Congress had started after the 1962 China war debacle. It was at this stage that Dr. Lohia
pioneered the idea of ‘Congress Hatao Desh Bachao’ and seat coordination in critical bye-elections between Dr Lohia, Pt
Deen Dayal Upadhyaya and Acharya Kripalani had begun.
Deen Dayalji, alongwith his political team, mostly young leaders in their 30s, was busy creating an organisational
structure of the party. It bore results in 1967 when the Jan Sangh emerged with a large contingent of MPs in Parliament,
got the absolute majority in National Capital Territory of Delhi and made a sizeable presence in Uttar Pradesh, Bihar,
Madhya Pradesh, Rajasthan and Punjab.
* The author is Finance Minister of India
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After Deen Dayalji’s sudden demise, the mantle of Jan Sangh leadership fell on Atalji. Not compromising with Party’s
core beliefs, he started coordinating with other political parties and became a nationally respected and acceptable face of
the Jan Sangh. He had an ability to rise above partisan interests which he displayed by strongly standing behind the
Government during the 1971 war.
In 1974, the movement led by Shri Jayaprakash Narayan witnessed the Jan Sangh under Atalji plunge into it and give
it a core strength. The battle against the Emergency and for restoration of democracy was fought by Jan Sangh under his
leadership. After a brief experience in the Janata Government, the Jan Sangh was back to square one. The merger of the
Jan Sangh and other political parties in the Janata Party had failed. It was a short lived experiment. Thus in 1980 he
revived the BJP. The inaugural session of the BJP witnessed an aspirational cadre with a self-belief chanting ‘Pradhan
Mantri Ki Agli Bari – Atal Bihari, Atal Bihari’.
When the BJP was formed, it suffered initial isolation. Its parliamentary presence was minimal. It faced its lowest ebb
in 1984. Notwithstanding this adversity, the duo of Atalji and Shri L.K. Advaniji held on to their political space and remained
determined to expand the BJP. From 89 Lok Sabha seats in 1989 to 121 seats in 1991, to 166 seats in 1996 and finally
183 seats in 1998. The isolated BJP had now become the center-stage party of Indian politics. Atalji led the party to great
victories in 1998 and 1999 and had a successful tenure as a Prime Minister. India has now witnessed the demolition of a
single party domination in the electoral space. The BJP had expanded its geographical and social base.

ATALJI’S POLITICAL STYLE
The essential aspect of his political journey, true to his name ‘Atal’ was determination. In the world’s largest
democracy only the Congress Party dominated in the first few decades. Atalji created an alternative, which in the last two
decades became larger and bigger than the Congress.
Alongwith Advaniji, he created a second line leaders both in the Center and the States. He was always open to ideas;
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always gave priority to national interest; was always at ease in dealing with both friends and opponents and never allowed
himself to get into any petty controversy.
He had no personal enemies since he spoke mostly on issues rather than individuals. He was a wordsmith. He could
use the facility of language to get out of any challenging situation. What he will be remembered for most will be is oration
both in Parliament and outside. In Parliament, he was heard in pin drop silence. In his public meetings audiences waited
for hours before he could arrive.
His oration was always blended with humour. His ability for an instant response was unmatched. His choice of words,
his turn of phrases, the poetry that he injected in his expression, gave him the ability to even explain the most complicated
issue in a simple language.

HIS PRIME MINISTERIAL TENURE
Besides the BJP, his coalition at different points of time had the Akali Dal, Shiv Sena, National Conference, Janata Dal
(U), Trinamool Congress, BJD, TDP, DMK, AIADMK, besides individuals like Shri K.C. Pant and Shri Ramakrishna Hegde.
The Nuclear Test in 1998 was a defining moment of his Government. He went out of the way to work for peace with
Pakistan. But when the need arose, he inflicted a severe blow to it in Kargil. Both Pokhran and Kargil were his high points.
On the economic front, he was a liberaliser. National Highway, rural roads, better infrastructure, a new telecom policy
which was pragmatic, a new electricity law are evidence of this. In any intra-Governmental debate, his nod inevitably was
for the liberal economic view. He corrected the foreign policy imbalance in the changed global environment.

SEVERAL PERSONAL TRAITS
As a Prime Minister, he was never harsh on either the bureaucrats or his Ministers. In a polite but firm language he
could convey more to his subordinates than what he desired. The Cabinet Meetings that he presided lasted for hours. He
allowed a discussion on almost every subject and eventually reconciled the conflicting viewpoints depending on their
merits. He loved food. Ministers in his Government still occasionally speak about the quality of snacks which was served
in his Cabinet Meetings. He even loved to experiment foods when he travelled internationally. In India, he had his own
favourite places in various cities and occasionally when he got out of the trains in the morning, he would have breakfast
on one of them before reaching home.
The poet in him also created a dreamer. He dreamt of his own vision. Many of those were born out of his idealism. In
fact, several lines of different poems that he wrote reflected his own mood.
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MAPPING DEVELOPMENT JOURNALISM IN THE CONTEXT OF
DEVELOPMENT AND DEMOCRACY IN INDIA
DR MADHURI SUKHIJA*
ABSTRACT
Compared to other fields of journalism, development journalism is somewhat understated. Nevertheless, it is intrinsic
to India’s democratic discourse. This paper throws light on development challenges facing the nation as well as key
development programmes undertaken by the government. The role played by development journalism as being a catalyst
for positive change has been dealt with in great depth. Despite the different shades of opinion, the new media, has been
a game changer of sorts and has impacted democracy like never before. In India, the media is besought with challenges,
press freedom is being constantly targeted, not openly but surreptitiously. Powerful politicians need media barons as
much as they need them. Whatever be, development journalism is a powerful tool that empowers individuals and builds
stronger local communities. In the Indian democratic scenario, its journey has been one of mixed successes.
KEY WORDS: Development, Democracy, Issues, Catalyst, Tool, New Media, Challenges.
Charles Dickens begins his novel A Tale Of Two Cities with a dichotomy-‘It was the best of times, it was the worst of
times, it was the epoch of belief, it was the epoch of incredulity, it was the season of Light, it was the season of Darkness,
it was the spring of hope, it was the winter of despair, we had everything before us, we had nothing before us’.1 This
description is very close to the India we are living in today. On the one hand, we are an electoral, representative
democracy, regular elections being held every five years and thereby empowering the people to hold their representatives
accountable. Fortunately, we haven’t gone the Myanmar way or the Pakistan way. There are a series of legislations that
we take pride in - the RTI, RTE, MNREGA, Panchayati Raj Act and many more. India is a nuclear power to contend with,
the sixth largest economy in the world with a very high GDP and - the list could go on. But at the same time, our
institutions are under immense pressure. Any democracy rests on twin pillars- one, the Electoral and Representative and
* Associate Professor, Dept of Political Science, Mata Sundari College, Delhi University
THE DISCUSSANT

Journal of Centre for Reforms,
Development and Justice

21

JULY-SEPTEMBER
2018
Vol.VI No.3

DISCUSSANT_21_33.qxd

2/13/1950

7:25 PM

Page 22

MAPPING DEVELOPMENT JOURNALISM IN THE CONTEXT OF
DEVELOPMENT AND DEMOCRACY IN INDIA

the other- the Institutional. Many a time our institutions have failed to channelise the aspirations of the people.
Personalisation of power has given way to deinstitutionalization. The whole socio-economic fabric of the country leaves
a lot to be desired. Despite having an attractive GDP, we fare poorly on the human development index ratio. Public health
is a matter of concern, unemployment levels are high, the agricultural front is dismal with farmer suicides on the rise. It
is here that development journalism comes in.
If democracy is all about self-governance, obviously then its success depends on the informed participation of its
citizens in public life and developmental efforts. Empowering people with all the necessary facts and figures that relate to
their daily life and the functioning of the state apparatus, holds the key to a free and fair democracy. Journalism is a means
of empowerment for development through informed actions. It is critical for any aspirational democracy like ours

DEFINITION, CONCEPT AND CONCERNS
Development Journalism is the kind of journalism that pays sustained attention to the coverage of ideas, policies,
programs, activities and events dealing with the improvement of the lives of people. It focuses on the needs of the
common man and emphasizes their effective participation in developmental planning. The mainstream media as such
doesn’t give sufficient focus to grassroots people’s initiatives. The term "development journalism" goes back to the
Philippines in the 1960s and the idea of “development journalism” was conceived at the Press Foundation of Asia.2
This approach to journalism emerged out of a dissatisfaction with the dominance of western news and communication
ideals in developing countries, and their inadequate coverage of socio-economic development.
Development journalism takes up a wide gamut of issues that concern economic development, agriculture, food
security, health, sanitation, employment, education, environmental sustainability, urban and rural development and gender
equality, amongst others.
When we talk of development journalism, it becomes imperative to mention that this is not specific to a democratic
set up alone, authoritarian setups may embark on the same principle, but there is a difference. Zimbabwe is a good
example of a government seeking to use the press with some degree of compulsion to advance government policies. The
media are in the service of the state and therefore subordinate to it. The media carries out positive development tasks in
line with nationally established policy. The most problematical part of this theory is the principle that the state can interfere
with the media and use methods like censorship, state subsidies or direct control and restrictions in order to advance
development.3
Much to the disappointment of the people, the recent change of guard in Zimbabwe and the replacement of Robert
Mugabe, (who held power for thirty seven years) by Emmerson Mnangagwa, has been more of an eyewash.4

ISSUES PERTAINING TO DEVELOPMENT
Public Health: Talk of a developing country and the first thing that comes to our mind is Public Health. Health is not
only an individual issue but also a public issue and a public good. Good health requires drinkable water, a million children
die every year from diarrhea because of non-potable water. Good health requires sufficient food and sanitation and it
means living in a healthy environment. Besides, public health is based on the prevention of disease by access to hygiene
and organizing periodic vaccine campaigns.
As the government’s own economic survey points out, public spending on health was an unusually low 0.22% of the
GDP in 1950-51….This has risen to a little over 1% today, much below the world average of 5.9%.5 This clearly is a poor
record. What is worth mentioning is that one of the flagships central interventions in the previous decade was the NRHM
(National Rural Health MissIon) which received a big amount of Rs 30,000 crores as part of the government’s spending
on the social sector. This led to an important achievement, that is the setting up of PHC’s (Primary Health Centres) – the
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major contact point between the individual and the public health system. These were to be open round the clock, seven
days a week. Ironically, only 2,243 out of the 30,431 were open 24/7, a meagre 7%.6
An important issue such as this, received scant coverage in the media.
If one takes the case of HIVAIDS, then India is third on the list of estimated patients after South Africa and Nigeria.
India has declared its aim to decrease the infection by seventy-five percent in the next two years.7 This sounds very
encouraging, but difficult to attain. More importantly, patients do not know enough about their own condition in order to
properly judge the level and cost of treatment that is appropriate. There is a tendency in a private system to both over treat
and then overspend. Fixing accountability for poor health outcomes doesn’t come easy. Decisions that affect life and death
are many a time made by bureaucrats and medical administrators. Only when there appears to be a major medical
disaster, does healthcare become a matter for political discussion and media attention. The healthcare providers are
known to make a fast buck in overcharging confused and worried patients. Such a system will of course massively benefit
private hospitals and medical schools, many of which are run by politicians.

WHAT CAN BE DONE BY DEVELOPMENT JOURNALISTS
TO IMPROVE THE STATE OF PUBLIC HEALTH
Informing fellow citizens is the first and foremost task. This means not only to collect the required information but
also to verify it and to make it understandable to all. Spreading false information, half-baked information or rumors, can
all prove to be fatal. One has to fight discrimination against ill people. Often people lose their jobs because they suffer
from aids or cancer and sometimes end up losing their friends, family and social place too. This is particularly true for
people from the lower strata of society. Collecting news and information and verifying it, is simply not enough, it has to
be authenticated by comparing the information on various sites of WHO (World Health Organization) and the CDC (Center
of Diseases Control).8
Besides, interviewing -experts like researchers, physician, health policy makers –and also health care workers (like
nurses), can be of great help. When referring to Aids, focusing on vulnerable groups like female sex workers and working
towards providing easy access to antiretroviral therapy as well as spelling out the need for international funding, is an
important task for the journalists, who definitely have an educational role to play.
Health issues also entail the cost of treatment, how to fight against counterfeit medicines, as well as how to prevent
and detect the disease. Public health media campaigns immensely contribute to the reduction of diseases. Obviously then,
journalists need to be well trained in health topics, and having the ability to explain to people how prevention and detection
of diseases works. Public health topics have to be incorporated in basic journalism training. In a developing democracy,
media can also help also in sensitizing government programs on poverty alleviation and economic empowerment, so that
public services are made more responsive to the poor.
Another area of concern is disaster management where the development journalists can make a significant
contribution. Broadcasting early warnings, evacuation related information or for that matter, increasing public awareness
about risks and responses, are important tasks. Studies have found that there is correlation between intense media
coverage and the amount of relief materials and funds that flow into disaster areas, which help to expedite political action
and community solidarity.
While on the issue of development, a basic necessity like water cannot be overlooked: Voicing his concern about
a recent NITI Aayog report on the water crisis, famous journalist and founder editor of PARI, (People’s Archive of Rural
India) P. Sainath put forth, that while NITI Aayog has recognized the water crisis in the country, it advocates privatisation
of water in the name of rational pricing. Exposing shocking details of the so called “rationality” behind water pricing which
Amitabh Kant, NITI Aayog chief, had asserted, Sainath said, “People of Marathwada pay one Rupee per liter in summer
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season. In the same Marathwada region, the 24 beer and alcohol factories pay only 4 paisa per liter.” This is indeed
ironical.9
In June 2007, the Nagpur Municipal Corporation (NMC) handed over the operation and management of water services
of the Dharampeth area of Nagpur to a private operator VWIL on a pilot basis.10 Without properly assessing the project
outcomes, NMC extended the project to the entire city in November 2011. The privatisation of drinking water services in
Nagpur did not meet the desired end. The tariff of water increased four times and the losses to NMC after privatisation
was 180 crores annually.
The privatisation process neither brought the water leakages down nor could the private company ensure sufficient
supply of water to the residents. In January 2016, the NMC Employees Union and the residents of Nagpur protested
against the privatisation of water services in the city.11
Privatisation of water can definitely break the backs of the poor. Ownership of water network and distribution has to
remain with the government. Proper water management is the issue. Sensitising the issue of water, development
journalism has to shoulder a greater responsibility- educating the masses about rain water harvesting techniques on a
large scale, apart from starting of recycling facilities in several areas. Years have rolled on, but ground water rules have
not been implemented. Merely by declaring a region as a ‘dark zone,’ a term for highly stressed areas where the
groundwater is depleting faster than it is recharged, is certainly not enough. In a dark zone, drilling of wells and use of
electricity to pump out water is regulated. This is only namesake, thanks to the politics behind it. The government seems
inclined to push through privatisation of water in the name of ‘rational pricing’. The right to safe drinking water is a basic
human right. Ensuring equal access, particularly to the lower strata is a must, if the goal of substantive democracy is to
be realized.
The Dismal Agricultural Scenario: Massive protests by farmers and forest communities coupled with distress driven
migrations which have swelled over the years, certainly does not augur well for the Indian democracy. Public-sector banks
have turned away from small and marginal farmers since the late 1990s, forcing them to borrow from lenders who
charge upward of 60 percent annual interest. Agricultural credit from public-sector banks did increase in the past decade
- but benefited the agribusiness rather than the farmers. Indians are not so much leaving the countryside to seek betterpaying jobs in the city, as they are fleeing increasing poverty, the rising cost of inputs like water and fertilizer, and a
shortage of land. According to the latest report by India’s National Sample Survey Organization, roughly three-quarters of
India’s land-owning farmers now till less than two and a half acres of land. They earn around $84 a month with that sized
plot, but it costs them $96 a month to raise their crops, forcing small-scale farmers to take on other jobs to make ends
meet.12
The rising costs of education and health care coupled with fluctuating returns from agriculture, lack of crop insurance
and poor access to low-cost loans, have aggravated the fault lines in the rural areas. Numerous protests by farmers and
the peasant march to Mumbai in March this year symbolizes the enormity of rural distress.
Passing the buck seems to be a convenient face saving strategy, Those in power see this transformation as inevitable
and do add that programs started by earlier governments’ like the rural-employment guarantee, no doubt helped the poor
survive, but still kept them on the farm. Making lofty promises of creating 300 million jobs in “industrial corridors” through
schemes like “Make in India,” does not seem convincing enough and have prompted critics like farm-policy analyst,
Devinder Sharma to point out, that desperation is pushing people out of the countryside far quicker than industry can
create jobs for them, in cities and towns.
“We have not created 300 million jobs over the past so many decades since independence, (only a small percent of
Indians work in the formal sector of the economy) how can we create that number in five years?”13 Besides, the poor are
systematically excluded from MNREGA wages and pensions because of the non-possession of Aadhaar cards.
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Of late, thousands of subsistence farmers and landless peasants, many from impoverished indigenous tribes
marched to the capital. A waiver of their bank debt is among the key demands of the marchers. It would cost the state
approximately $5.23 billion.14 The farmers from the indigenous tribal communities, seek the implementation of India’s
Forest Rights Act of 2006, which could confer title deeds to the lands, as they have cultivated them for so many years,
but still are not officially vested in their names.. The marchers, like all farmers across India, demanded minimum support
prices for their produce at levels that governments have long promised. Prices received by farmers have seen repeated
collapses.
Besides, the expansion of existing bans on cow slaughter has played havoc with the livelihoods of so many farmers
who buy and sell cattle. Redressal mechanisms seem distant. On the contrary, policy makers, largely ignore rural distress
and conveniently save it for the election years.
A conscientious press committed to development, could remind them. Ironically, no major television network or
newspaper has had a dedicated development reporter who travels across the countryside, to experience the situation on
the ground. Agriculture correspondents would rather focus on the ministries in the cities rather than covering the farmers
in the field. The same can be said for India’s corporatized media. A pertinent question seems to be -How many
newspapers do we know of, have a rural editor full time? Sound policies and implementation of those policies, by those
at the helm, is required.

A FEW WORTHWHILE INITIATIVES
Despite the gaps in this field, there have been instances of development reporting by Indian newspapers- Way back
in February, 1969, The Hindustan Times brought about a feature "Our Village Chhatera".15 It was one of the finest
documented rural feature series in the Indian press. For years, a team of enterprising reporters extensively covered the
rural scene, wrote about the village and made an attempt to familiarize the urban population with the problems faced by
the rural poor in the villages. This feature became rather popular and was able to carve a niche for itself.
Newspapers from Kerala played a pioneering role in reporting rural development. Malayala Manorama and
Mathrubhumi, were perhaps the first newspapers in the country to start farm features, allotting one page every week
exclusively.16
The Hindu, too, took an important initiative in the area of rural reporting and a regular column was started -"For the
Farmers Note-Book".17 It contained the latest research findings and focused on how it could be utilised in different regions.
By spreading information about agricultural innovations, the farmers benefitted a great deal.
Monthly publications brought out by the states which have done pioneering work in the field of agriculture and
development: Punjabi Kheti and Haryana Kheti are two monthly publications brought out by the Punjab Agricultural
University and Haryana Agricultural University, respectively. They have been selling well and have a committed group of
readers. Krishak Jagat- another rural magazine from Bhopal, is one of the oldest and pioneering farm journals in the
country. It has been published since 1946. As a Hindi weekly publication, it enjoys a readership of over half a million,
covering all aspects of crop sciences, animal husbandry, dairy, poultry and rural development. It is widely circulated
amongst progressive farmers, cattle breeders, dairy owners, poultry keepers and members of co-operative societies.
'Grassroots' is a monthly journal published by the Press Institute of India in both Hindi and English language .It contains a
wide range of articles on development issues like unemployment, agricultural job schemes, success stories etc.18

PROMOTING DEVELOPMENT COMMUNICATION THROUGH RADIO AND TV
The print media apart, between 1960s-1990s, government efforts at using radio and TV for the purpose of promoting
development have been on the agenda. Credit goes to the democratic governments for undertaking major projects namely,
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rural radio forums for agricultural development (1967), SITE (Satellite Instructional Television Experiment) (75-76), the
Kheda project (1976-1989) and the 1995 GRAMSAT experiment using radio for training of women panchayat members
as well as to promote adult literacy in the 1980s.19
In the Indian democracy, the 73rd and 74th amendment to the constitution in 1988-89, was a major step towards
increasing devolution of political power, bringing in its wake, the empowerment of communities and local governance. The
community radio did have a role to play and some provisions were made to train NGOs and communities to use this
medium for articulating their concerns. Radio as a mass medium has helped to accentuate development be it education,
disseminating information, imparting instruction, communicating development messages, pertaining to agriculture,
environment, health, women safety, child welfare, science & technology.
In the social sphere, some TV channels too, broadcast programmes and interactive talk-shows on socially relevant
themes. The open forums, in particular, have played an important role in familiarising the public with the political and legal
system as well as spelling the importance for political transparency and accountability.
India being a young nation, young adults and urban middle to upper class youth, constitute a key target group for
private channels. Music channels such as MTV and Channel V, which rank among the top ten favorite channels, have also
been roped in for spreading social messages.
Cashing in on this trend, UNAIDS in 1996, collaborated with Channel V for an on-air and on-ground campaign for
HIV/AIDS awareness. The collaboration included training and sensitisation of VJ’s on issues relating to HIV/AIDS.20
In the mid- 1980s with the establishment of the Doordarshan-affiliated Lok Seva Sanchar Parishad (LSSP), concerted
efforts were made to promote the production and airing of programmes that were intrinsic to development.22. Today
efforts are made through Educational TV and country wide classroom projects but unfortunately, they do not find much
favour with the youth. Informative programmes like Gyan Darshan are also lack lustre.

KEY DEVELOPMENT PROGRAMMES
Direct Benefit Transfer: The importance of development journalism in a developing democracy, like India goes
without saying. It assumes special significance today with the union government's renewed focus on development through
such crucial programmes as Direct Benefit Transfers (DBT) and the National Food Security Act. The PURA Connectivity
Experiment in Tamil Nadu, the Narendra Modi government's Rurban Mission and Dr M.S. Swaminathan Foundation's
Fellowship Programme, are also a few of the innovative development programmes.
The Manmohan Singh Government launched the DBT scheme on January 1, 2013 in 51 districts. It was subsequently
extended to 44 more districts with an attractive catch line, Apna paisa, apna haath me (your money in your hands).
The fact that the Modi Government decided to continue the DBT scheme bears testimony to the genuiness of the
programme. Under the scheme, Rs 3,200 is credited to the bank account of each below poverty line (BPL) family in
possession of the Aadhar card, every month. Families with Aadhaar card, entitled to subsidies, pension, scholarships,
etc., get money directly in their bank accounts. The beneficiaries have the option of claiming the cash subsidy at
designated bank branch, by using a cash card. With the Centre’s plan to transfer over Rs 4 lakh crore annually to the
people, the DBT is expected to surpass all other development programmes, including the Mahatma Gandhi National Rural
Employment Guarantee Act (MGNREGA), launched by the Centre since Independence.22
Although the DBT transfers are on the onward path, its success depends upon integrating the subsidies on fertilizer,
food and kerosene into the scheme, which were later added to the list of welfare programmes by the government. The
DBT is aimed at plugging leakages, eliminating wastage, controlling expenditure, enhancing efficiency and facilitating propoor reforms. However, its implementation has not been easy and smooth. In the wake of the centre making it mandatory
to seed Aadhaar for government benefits, the DBT would be applicable only for the holders of Aadhaar card issued by the
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Unique Identification Authority of India (UIDAI). One doubts how many beneficiaries would derive benefit of the scheme.
To what extent will the beneficiary be the correct person though the bank and the gas retailer are engaged in verification.
Moreover, it is feared that the Aadhaar number does not help if the beneficiary has shifted to a different place, say, from
Kanpur to Chandigarh. Similarly, while the banks in an urban area can do the linking of the Aadhaar number and the
corresponding bank account easily, it will be difficult for the micro ATM in a village or the post offices which are expected
to offer micro banking services. Moreover, some BPL families have neither the Aadhaar number nor a bank account.
There are genuine challenges and each one can be taken up by development journalists for analysis and interpretation.
Sensitising the poor towards the fulfillment of this scheme, giving them timely updates as well as apprising them of
probable loopholes is the task of development journalists
The National Food Security Act, enacted by Parliament in August 2013 was another historic legislation passed by the
then Government headed by Dr Manmohan Singh in keeping with the spirit of substantive democracy. Food security
implies legal entitlement to cheap grains and millets. According to the Act, two-thirds of the country’s population or 800
million people will get subsidised rice, wheat and cereals. It provides for 5 kg of food grains per person every month: rice
at 3 per kg, wheat at 2 per kg and cereals at 1 per kg. Children within the 6-14 age group will get one mid-day meal, free
of charge, every day, except on school holidays.
The Act provides for reforms in Targeted Public Distribution System (TPDS) such as doorstep delivery of food grains
to TPDS outlets; end-to-end computerisation of transactions at all levels to prevent diversion, and transparency of
records.23
However, the scheme has drawn criticism from several quarters –a popular reaction was “an over-populist scheme
that will knock the government’s finances”. Fiscal burden and cost sharing is a major problem as half the cost is to be
borne by the states. The total food subsidy to cover expenditure for the Food Security law is expected to be Rs 1.3 lakh
crore. There is also the question of state autonomy. Several states have questioned the very legitimacy of the food security
scheme, and also nurture the apprehension, that such commissions will add to the existing load of bureaucracy and
render the department meant for this job, futile. It is the duty of development journalists to keep tabs on the progress of
these schemes and how these are being handled by the present government.
To retain objectivity, development journalism should not merely act as a mouth-piece of the government. In fact the
main goal of development journalism is to be a harbinger of change and when required, to provide a constructive criticism
of various government and development projects and apprise the readers about the impact of those projects on the people
both in the short and long run
The PURA Experiment: The Provision of Urban Amenities in Rural Areas (PURA), under the Union Ministry of Rural
Development, is a unique experiment in spatial integration. Propounded by former President Dr A.P.J. Abdul Kalam, PURA
connects ten-fifteen villages and a town via a thirty-km Ring Road. It connects a lakh or more peasants in a circular
community that can be crossed in thirty minutes travel time via a high speed circular highway. The Periyar PURA complex
in Tamil Nadu is a big success story. A cluster of sixty villages near Vallam in Thanjavur district has all the three important
types of connectivity – physical, electronic and knowledge and the Women’s Engineering College is the centre of activity
that provides the electronic and knowledge connectivity. Moreover, the healthcare centres, educational and vocational
training centres – from primary to the post-graduate level – have resulted in large-scale employment generation with the
active support of as many as 850 self-help groups.24
The two illustrations on the connectivity and a habitat alongside a Ring Road, as presented below, signify the
importance of PURA.
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Provision of Urban Amenities in Rural Areas: A Unique Experiment in Spatial Integration presented below, signify the
importance of PURA

The Rurban Mission: The Narendra Modi Government has rechristened PURA as Shyama Prasad Mukherji Rurban
Mission as part of his policy to replicate the Gujarat model at the national level to provide urban amenities in rural parts
of the country as well as address the challenge of migration from rural to urban areas. In the Union Budget 2014-15, Union
Finance Minister Arun Jaitley had made an initial allocation of Rs hundred crore to Rurban Mission.25
Despite having a noble aim, political will was lacking and PURA was limited to sanitation projects in a few states.
PURA was being implemented under public-private-partnership (PPP) between local executive bodies like the Gram
Panchayats and private sector partners with support from the Finance Ministry and the Asian Development Bank, which
provided technical assistance. During 2013-14, the Centre had allocated Rs fifty crore to PURA.26 (The Economic Times,
2014). Having faith in its utility, the Modi government doubled the allocation sum. Since the Rurban Mission has been
launched on the Gujarat pattern at the national level, it would be worthwhile to examine the Gujarat experiment
comprehensively. Success stories apart, one would need to identify the functional loopholes in its implementation so that
those in charge of the Rurban Mission learn lessons and implement it properly
Farmers as Fellows: The M.S. Swaminathan Research Foundation (MSSRF) in Taramani, Chennai.
The MSSRF is one of a kind and has set up five farm schools – two in Tamil Nadu and one each in Maharashtra,
Kerala and Odisha. A successful farmer shares his technology with fellow farmers from the area. Promoting sustainable
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farming technology and transferring innovative technology among farmers to help them overcome the risks and challenges
associated with agriculture, is an important component. Treating farmers as fellows and granting them fellowships is
altogether a new concept propounded by the MSSRF and such experiments need to be encouraged and promoted by the
media in national interest.27
Carrying the narrative of grassroots democracy forward, the development journalists first need to understand such
grassroots social reforms and highlight their expertise and experience in serving rural communities, which can become a
model for the youth to follow. An important aspect of development reporting is success stories of people who have
adopted new technologies, tried new methods, and benefitted themselves and helped society.

NEW MEDIA: VARIED DIMENSIONS
The new media has created a revolution of sorts and obviously cuts across political systems, the world over. An ondemand access to any kind of content, anytime and anywhere, on any digital device, that is the power of the new media. Chat
rooms, e-mail, online communities, Web advertising, virtual reality environments, Internet telephony, digital cameras, mobile
computing, CD-ROM, HTML, DV editing, web applications are the multiple tools used in bringing about interactive user
feedback, and creative participation. Journalism has witnessed a sea-change, whether it is information gathering, editing and
packaging. New media also gives the freedom to write and edit from anywhere and even outsource roles such as subbing.
There is lots to choose from and with the widest reach ever.
Generating interactive discussions about various political, social and economic issues is necessary for a robust democracy and
this is exactly what the new media journalists can do. Video volunteers can provide one such platform and pressurise the
government to take action on development issues and projects that impact the public at large. This is an example of innovative
development journalism. Many a time journalists create their own blogs and profiles and win over audiences to their sites.
Providing an array of government information and other useful databases online, along with interactive graphics, podcasts, and
the like and by providing a wide variety of news outlets and not just the monopoly newspaper of the city the people live in, people
now have access to a global audience, all at a minimal cost. Public opinion may be divided as far as the internet is concerned, but
it has definitely impacted democracy by widening its communicative competences.
However, the authenticity of information acquired and then passed on to the public is a matter of concern. The journalists hardly
get any time to check or verify the information they receive, given the time constraints. Journalists working for a 24-hour TV channel
are under pressure to deliver news reports at a break neck speed, as they have to beat competition and ensure better TRP ratings
for their channel. Whither journalism ethics and fact checking? The media has a responsibility of maintaining objectivity while
reporting. Of late, there has been a surge in mob lynching, child kidnapping, based on the viral text on the social media, leading to
mobocracy and loss of lives in certain cases. Self-appointed gau-rakshaks and vigilante groups target all those who are beef eaters
and who indulge in love-jihad. Fake news has become a big issue in India. These certainly are alarm bells for the Indian democracy,
as many a time such incidences smack of religious prejudices and political ideology. Blog Chain is an important innovative
technology and can help to track down people who make mischief.
The media in India is mostly self-regulated. The existing bodies for regulation of media such as the Press Council of India (PCI)
is only a statutory body, and the News Broadcasting Standards Authority, a self-regulatory organization, issues standards which are
more in the nature of guidelines. In the absence of restrictions on the media, self-regulation and self-realisation on the part of the
press, has to be more forthcoming. Some kind of democratic consensus is required and the world is heading there. The example
of election hacking in the U.S, is a reminder of the power of the new media. Investigations have put Facebook under the spotlight.
Who doesn’t know that the Facebook CEO, Mark Zukerberg was called to give evidence after revelations over the use of its data by
the election consultancy, Cambridge Analytica.
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WHAT AILS THE MEDIA TODAY
India’s established media conglomerates are not in favour of accepting the need for restrictions over ownership and
control, fearing dubious forms of censorship. The 1975-77 Emergency, is a sordid example for when the media was asked
to bend, it began to crawl. The media cannot afford to be friendly, nor cannot it afford to be hostile but that isn’t always
the case. The political scenario is somewhat disconcerting, powerful politicians need media barons as much as they need
them.
In India at present, promoters of media companies have subsidiary business interests in sectors as varied as
aviation, hotels, cement, shipping, steel, education, automobiles, textiles, cricket, information technology, and real estate.
For example, the Dainik Bhaskar group, which, in 1958, ran a single edition Hindi newspaper from Bhopal, has a
market capitalization running into nearly 5000 crores. Besides, it owns seven newspapers, two magazines, 17 radio
stations, and has a significant presence in printing, textiles, oils, hotels, real estate, and power-generation industries.28
According to research conducted by Dilip Mandal and R. Anuradha, the board of directors of a number of media
companies now include (or have included in the past) representatives of big corporate entities. The board of Jagran
Publications has had the managing director (MD) of Pantaloon Retail, Kishore Biyani and McDonald India’s MD Vikram
Bakshi. Likewise, NDTV’s Board of Directors has Pramod Bhasin, President & CEO of the country’s biggest BPO company
GenPact as a member of its board of directors. These are just to name a few.29
Five Indian news media companies - NDTV, News Nation, India TV, News 24 and Network18 - are indebted to either
Mukesh Ambani, the richest Indian and the owner of Reliance Industries, or Mahendra Nahata, an industrialist and Ambani
associate, who is also on the board of Reliance's new telecom venture.30 Newspapers have become an industry and they
are run like any other business. These days, the media is viewed as a business venture where financial viability takes
precedence over editorial policies.
In 2003, Bennett Coleman Company Limited (publishers of the Times of India and the Economic Times, among other
publications) started a “paid content” service, which enabled them to charge advertisers for coverage of product launches
or celebrity-related events.31 The marketing department which sells space has quite a clout in the news industry. In the
previous Lok Sabha elections, the more clearly illegal practice of “paid news” emerged and became widespread. The
increasing practice of paid news, especially during elections has set an unhealthy trend in Indian democracy. Democracy
runs deep in the country, but the freedom of press suffers at the hands of both the government and the corporate sector.
Various state governments go overboard in highlighting their performance score card and the newspapers conveniently
push the same under some other guise, when in actual fact this is an advertorial. (An advertorial is a large advertisement
styled to look like the editorial matter of a newspaper in which it appears.)
The increasing costs of newsprint and production, and the pressure of market imperatives also tells heavily on the
media industry. Selling of space for advertisement in print media is leviable to GST at the rate of five percent. Much
depends upon the terms of contract between the newspaper, advertisement agency and the client. Newspaper houses
resort to the ad -friendly fluff at the cost of more serious reporting in the field of health, agriculture and the like.
Development is a larger public sphere and must involve people’s participation in governance and that can only come about
when people are well informed and aware, which is what the development journalists are required to do, only then the people
would they be able to realize their right and responsibility to closely involve themselves in the development process.
Infact, corporatisation of the media has had a bearing on editorial independence and press freedom. The state of
affairs in the journalism industry leaves much to be desired, be it unfair contracts, insecurity of tenure, internal censorship,
the nasty handling of upright journalists and the increasing marginalisation of the position of the Editor. Those who refuse
to tow the lines of the ruling clique and publish reports inconvenient to them or the influential corporate lobbies, run the
risk of getting sacked.
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But at the end of the day, how many conscientious journalists do we have who are willing to take the initiative, expose
the reality and break new barriers?
Many a times they have to pay a heavy price and end up losing their lives. The murder of Gauri Lankesh outside her
residence bears testimony to this. The name of Gauri Lankesh was no.2, on one of the two lists with a total of 34 names,
who were marked in 2016 for murder in a diary, recovered from a key suspect linked to a radical Hindutva group, the
Secial Investigation Team (SIT) of Karnataka Police has found. Lankesh was gunned down outside her house a year later,
on September 5, 2017.32 According to a report published by The Hoot, a website that tracks media, at least fifty four
journalists were attacked between January 2016 and April 2017. Many attacks on journalists go unreported, as reporters
often succumb to threats from local politicians, policemen and the high and mighty.33
The greater vulnerability is for small time journalists operating in districts and small towns. One reason for this is that
many of them are now using RTI to investigate local scams, and in the bargain, they pose a threat to the powerful in
government and in politics.
Pressure groups are vital for the functioning of any democracy. However, there are hardly any pressure groups at the
national level which maintain pressure on the central and state governments in cases regarding journalists. The Editors
Guild and other bodies are not really proactive in this regard. The Press Council publishes reports, but they have no
impact,” as it is a statutory body that is toothless.
Another issue that plagues the journalism industry, is that of defamation. A case in point is the state government of
Tamil Nadu, which is very active in filing defamation cases against journalists. There have been several in the last one
year.

RECOMMENDATIONS
●
●
●
●
●
●

●
●

●

Increasing the quantity and quality of media reporting and programming on development issues and creating a demand
for these programmes.
Sensitisation and training of media professionals from print, radio and television in development issues that concern
society
Revisiting the communication policies and research priorities to address gaps in the sphere of social development.
In keeping with the recent trends, developing a balanced regulatory framework vis-à-vis the media industry can be
considered.
The media – print and electronic, should work hand in hand with the government, to better the development sector in
the country.
The media, while keeping an eye on the government’s policies and programmes, need not necessarily be negative in
its approach, focus and orientation. Conventional journalism, however, has a very sharp focus on the major
happenings of the time, in keeping up with breaking news as it happens. In the process, many important issues get
neglected, which is where development journalism comes in.
Expediting academic research in the field of Journalism and Mass Communication.
The last few years has seen the rapid growth of media outlets, but the study of journalism has not been able to keep pace
with it. A couple of private journalism institutes have come up, but academic research in this field has yet to make its mark.
Efforts are certainly required in this direction. Very recently the UGC has recommended deemed university status to IIMC
(The Indian Institute of Mass Communication) under the “De Novo” category.. “De Novo” refers to an institution which
focuses on teaching and research in emerging areas of knowledge. This certainly is a welcome move.34
Reworking on media literacy to create a demand for need based stories as well as focusing on development messages
that are of concern to the common man.
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Further, development journalism education should be incorporated in the curriculum of communication programs
offered in the universities in the country. It goes without saying that journalism education is immensely useful to media
practitioners in the country. Knowledge of fundamental assumptions of this concept can help to contribute to
development by employing it.
The Assam state government has been very keen and committed for the overall development and welfare of the
journalists of the state and has also been organizing press tours to various regions under the scheme “Conducted Press
Tour.” In the previous year, various rural media persons visited Gujarat and familiarised themselves with the various
development facets along with socio-economic and political know-how of the state. The present state government too
has taken a significant initiative and announced Media Fellowship and financial support for the working journalists who
want to improve their professional skills and upgrade their knowledge in journalism.35
In Europe, the European Journalism Centre (EJC) in collaboration with Bill and Melinda Gates Foundation has given a
boost to development journalism. The organization encourages media managers to break away from stereotypes and
simplistic narratives in their reporting and embrace developmental reporting. The centre in the year 2017/18 will be
awarding 1.6 million Euros to fund innovative development journalism projects that have direct and massive impact on
society.36

●

CONCLUSION
There are no miracles, it is not as if the development journalists are the only torch bearers who can take on the system
single handedly. They are but partners in development. Indeed, by covering the developmental activities of the government
– at the centre and in the states – the media can contribute towards the tasks of nation building. Since the media is a
platform for debate and deliberation. It can also hold the government accountable. The media enables the citizens to
participate in democracy beyond the ritual of voting. We look to the government for funds, to the ruling party for framing
and implementation of policies to honour the people’s mandate in a functioning democracy like India and we need to look
within, charity begins at home. Pointing fingers does not always help. The media are also dictated by what the public
wants, be it good or bad. How many of us would want to view development related programmes or read about them?
Indian democracy has always been a bundle of contradictions, some productive and some unsettling.
One cannot deny that development journalism holds the key to good governance, for it has the potential of influencing
the decision-making process and imposing necessary checks and balances in the implementation of state and centrallysponsored schemes. Finally, where do we go from here? Perhaps, a multifaceted approach is the answer. All actors will
have to come on board, be it the, civil society, social movements, NGOs, community organisations, non-profit institutions
and the government as well as the opposition, both. Only by critically engaging with all voices and expanding the space
for dialogue, can one hope to carry the narrative forward.
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MAPPING BENEVOLENT SEXISM IN
INDIAN TELEVISION COMMERCIALS
DR. RADHE KRISHAN*
DR. BANINDER RAHI*

T

his study was designed with a purpose to map the existence of benevolent sexism in television commercials by
using content analysis and focus group interview research methods. ‘An Ambivalent Alliance’ (Glick & Fiske, 2001)
documented that benevolent and hostile sexism contributes to gender inequality and both the kinds though
pernicious, are prevalent across cultures and are very often expressed and accepted, knowingly or unknowingly. The
present research, for the purpose of mapping the traces of benevolent sexism, analysed the content of 10 most viewed
television commercials of 2016 and interviewed a group of final year undergraduate media students. Some of the findings
of the study suggest: i) existence of benevolent sexism in television commercials; ii) portrayal of females in conventional
roles including dependent and caretaker indicates benevolent sexism; iii) viewers believe that commercials influence
behaviour and therefore reinforce benevolent sexism. This paper, by exploring the nearly unexplored research problem,
offers a new perspective to researchers working in the domains of media, culture, and gender studies.
KEYWORDS: Benevolent & hostile sexism, television commercials, advertising, gender inequality, content analysis, focus
group

INTRODUCTION
The rise of media in the 21st century has been phenomenal and has led to breakthrough developments in the modern
society. Bolstered with wider variety of new platforms including internet based applications, media today has become
more influential than ever. Consequently, advertisers are becoming more and more aggressive in their attempt to grab
attention of customers toward their products. Advertisements in various forms on various platforms are targeted at
* Research Officer (Publication), CCRAS, Ministry of AYUSH, Govt. of India
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multiple demographic segments. Scholars have suggested that these weapons of persuasion are not only creating desires,
wants, needs and demands but also shaping views, opinions, understandings, relationships and much more (Cohen,
2001; Davies, Spencer, Quinn & Gerhardstein, 2002; Kendrick & Fullerton, 2004; Hipps, 2006; Ramasubramanian, 2011).
The purpose of the present study is to extend this line of research by mapping the presence of benevolent sexism in
television commercials. This study also aims to draw attention of scholars towards this virtually unexplored area while
providing cues about multifaceted phenomena of advertising media.

HOSTILE AND BENEVOLENT SEXISM
Eminent scholars in the field, Glick and Fiske (1996, 1997, 2001) acknowledge two types of sexism prevalent in
society, ‘Hostile’ and ‘Benevolent’ where the former views women as competitive and seeking to gain control over men
and the later considers women as less competent, suited for conventional roles, loved by men and needs protection.
With the assumptions of Glick and Fiske (2001), this research study has attempted to map benevolent sexism in
television commercials by analysing the 10 most viewed television commercials of 2016. The data has been analysed
through the prism of the definition of benevolent sexism. Television commercials, with innate characteristics including
attraction, persuasion, manipulation, not only impact behaviour of buyers but also cast an impression which furthers
audiences to view society through images formulated in their heads. It is suggested that ‘advertising depictions of females
and males shape societal values relative to appropriate gender roles’ (Cuneen & Sidwell, 1998).The portrayal of gender
in media has always remained an area of interest in academia since the advent of popular media. However, the area that
attracted the attention of scholars from diverse disciplines across the globe is television commercials (Furnham & Palitzer,
2010; Kaufman, 1999).
Studies have acknowledged the subtlety of benevolent sexism and its prevalence in society. Statements like ‘women
love ornaments’, ‘men love cars’, ‘men need women in life’, ‘women are child and family caretakers’ and ‘men are the
protective shield of family’ etc. may not sound odd owing to the depiction of gender in popular media (Sheehan, 2013;
Coltrane, & Messineo, 2000; Byerly, & Ross, 2008; Cooky, Messner, & Hextrum, 2013). Such is the portrayal of the two
genders in a significant number of contemporary television commercials (Rubie-Davies, Liu, & Lee, 2013). Many
researchers have documented that gender stereotyping, use of sexism and objectification of women has always remained
a part of television commercials. McAllister (2009) mentioned that “...although the overall ratio of male to female actors
in commercials may be fairly equal, there are still consistent trends in presenting women in sexualised ways, in domestic
settings, and in less authoritarian roles than males”.

ADVERTISEMENTS AND SEXISM
Television commercials not only influence the buying behaviour of audiences, but also ascertain their roles in society
and “contribute to the definition of what is considered appropriate behaviour for men and women” (Klassen, Jasper &
Schwartz, 1993). Scholars have also suggested that “deep-rooted gender biases in certain countries such as India,
drastically impacts the well-being of their population” (Sinha, McRoy, Berkman, & Sutherland, 2017). The usage of sexism
is not new in television commercials. Signorielli, McLeod, & Healy (1992) in their study of commercials on MTV found
that “female characters appeared less frequently, had more beautiful bodies, were more physically attractive, wore more
sexy and skimpy clothing, and were more often the object of another's gaze than their male counterparts”. Coltrane &
Adams (1997) found in their research on television commercials that men predominantly portrayed as workers and
women as sex objects.
It is suggested that electronic media, with audio-visual content, offers an alternative to individuals with low literacy.
Scholars argue that such segments have rare options to verify and validate the content they are consuming. Hence, they
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imbibe values, conduct and habits from electronic media predominantly (Simes & Berg, 2001; Crouse-Dick, 2002).People,
irrespective of their age, spend a considerable amount of time with media and they swallow what they see, watch and
hear. Studies have expressed concerns regarding the content and treatment of advertisements (Tom, Calvert, Goolkatsian
& Zumsteg, 1984).
Advertising is among the fastest growing business sectors of the present age (Goswami & Bhutani, 2013). India
advertising spend market is expected to grow in 2018 by 10.5% to reach 624 billion rupees (ETBrandEquity, 2018). As
per Broadcast Audience Research Council India (BARC India), the country has an average daily television viewing time of
3 hours and 16 minutes, which is even higher than the global average of 3 hours and 14 minutes (Dasgupta, 2016).
According to a BARC study, top 10 television commercials (also the sample for content analysis part of this study) of
2016 garnered a total of 297.3 million impressions (Anand, 2016). Scholars have acknowledged that such a large
viewership possesses a great potential to alter traditional choices and behaviours of viewers (Kirsh, 2011; Katz, Blumler,
& Gurevitch, 1973). Therefore, it is pertinent that these are analysed from multiple perspectives. Moreover, across the
globe there is a wider debate on sexism emerging from diverse cultures and backgrounds which made it more complex
then it was in the past (Leaper, & Brown, 2017). The 21st century has witnessed immense efforts toward achieving gender
parity and concerns regarding women empowerment. However, the portrayal of women in objectified roles (commercials
of perfume and beauty products), conventional roles and clichéd images make the job undone.

LITERATURE REVIEW
Researchers in the field of gender studies have explored various facets of the subject and have expressed concerns
over the prevalence of gender inequality in diverse social sectors (Stokes, 2017; Sinha, McRoy, Berkman & Sutherland,
2017). Sexism has been defined as ‘gender based discrimination and biased behaviour’ (Hide & Else-Quest, 2012). While
highlighting the multifaceted problem of sexism in society, researchers have defined sexism “as a system of categorizing
the roles people play in society as being “male” or “female,” thus arbitrarily stereotyping males and females solely on the
basis of gender (McLean, Kleven & McLean, 1978). Lin (1997) in her innovative study entitled Beefcake versus
cheesecake in the 1990s: Sexist portrayals of both genders in television commercials, confirms that men and women are
“portrayed at large in stereotypical traditional roles”. Underlining the dominant practice, Kim & Johnson (1985) even
defined sexism “as public prejudice against women which culturally characterizes women as submissive, dependent,
supportive, and the like”. Further, discussing the consequence, Spaulding (1993) argues that “sexism may be defined as
the economic exploitation and social domination of one sex by another, specifically of women by men”. Such definitions
intrigued scholars to further investigate the claims and thus there were many studies exploring dimensions of the problem
of sexism.
Among the most eminent scholars in the domain, Glick and Fiske (1996) contributed significantly with many noted
works in this direction and in one such work ‘The Ambivalent Sexism Inventory: Differentiating Hostile and Benevolent
Sexism’ proposed the Ambivalent Sexism Inventory (ASI). They explained ASI as:
The ASI taps 2 positively correlated components of sexism that nevertheless represent opposite evaluative
orientations toward women: sexist antipathy or Hostile Sexism (HS) and a subjectively positive (for sexist men)
orientation toward women, Benevolent Sexism (BS).
Complementing the ASI, Glick and Fiske (1999) further developed the Ambivalence Toward Men Inventory (AMI) and
mentioned:
The greater the dependence a woman has on men, the more she is likely to experience both benevolence and
hostility toward men; the former because of her recognition of her investment in men and the latter because of
resentment over her dependence.
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In another famous work ‘An Ambivalent Alliance’ Glick and Fiske (2001) argued that benevolent and hostile sexism
contributes to gender inequality. Both the kinds of sexism, though pernicious, are prevalent across cultures and are very
often accepted and even endorsed by women knowingly or unknowingly. On finding grave consequences of sexism and
gender inequality, the WHO has even appealed that "no one should be sick or die because of gender inequality".
While exploring the impact of stereotypical commercials on women viewers, Davies, Spences, Quinn & Gerhardstein
(2002) found that “women who viewed the stereotypical commercials indicated less interest in educational/vocational
options in which they were susceptible to stereotype threat (i.e., quantitative domains) and more interest in fields in which
they were immune to stereotype threat (i.e., verbal domains)”. Schroeder & Zwick (2004) work suggested that “most ad
campaigns invoke gender identity, drawing their imagery primarily from the stereotyped iconography of masculinity and
femininity”.
Also, scholars believe that benevolent sexism often remain unnoticed and majority of people do not recognise the
harmful consequences of it or do not realize it being causal factor for altered behaviour etc.Lee, Fiske& Glick (2010)
argued that “women directly experience negative effects when treated in a benevolently sexist manner, people
underestimate the initial impact of benevolent sexism and the time required to recover from exposure to it”.
Furthermore it has been argued that because benevolent sexism is difficult to identify as compared to benevolent
sexism, this form of sexism is less discussed. West (2016) argues that “unlike hostile sexism, which may be easier to
identify, benevolent sexism can be more difficult to identify in others, leading to a mismatch in the levels of accuracy that
perceivers achieve for these two forms of sexism”. Barreto & Ellemers (2005) suggested that “when people express
benevolent sexism, they are less likely to be recognized as holding sexist views than when expressing hostile sexism.”
Ganahl, Prinsen & Netzley (2003) conducted an extensive analysis of 1337 prime time commercials collected in the
year 1998 and suggested that “although women make most purchases of goods and services, they are still
underrepresented as primary characters during most prime time commercials except for health and beauty products
television commercials perpetuate traditional stereotypes of women and men”.
However, with changing times, there are works that indicates the transition from gender inequality toward parity. In
this direction, Royo-Vela, Aldas-Manzano & Vila (2008) analyzed 370 Spanish commercials and found that “the results
highlight a feminine culture and a social reality moving steadily toward gender equality and complementariness between
genders, albeit still within the framework of the traditional family model, which characterizes women as homemakers and
mothers”.

RESEARCH PROBLEM
In the arena of gender studies, role of media has been investigated fairly; however, advertisements have not been a
constant focus area for the research scholars in the domain. Whereas, considering the magnitude of impact that
advertisements may have on audiences, it is pertinent to analys etheir multiple aspects including portrayal of gender.
Scholars have also admitted to the impact of advertisements in various forms on the attitudes of audiences (Klassen,
Jasper & Schwartz, 1993). Therefore, the central problem for the present study is to map the presence of benevolent
sexism in advertisements.
Hostile sexism, which apparently is easier to notice, has been widely discussed in various contexts and thus probably
leaves a slimmer scope for benevolent sexism to be noticeable. Moreover, the present day marketers are emboldened with
the phenomenal media weaponry. They leave no stone unturned to target their potential customer with crafty persuasive
messages. Marketing strategies including 360 degree communication and marketing mix bombards the customer with
product messages. Further, with thousands of impressions of the same creative/ad through traditional, digital, and social
media, marketers aim to achieve maximum mindshare of the customer. In this scenario, it is apparent that along with the
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information about the product being advertised there are many other messages that are being delivered. With such reach
it is vital that these messages are analysed for their impact on the consumers and society.
In this direction, this study attempted to analyse multi-layered meanings attached with ad components and to map the
existence of benevolent sexism in advertisement commercials. The study attempted to derive meanings from the various
features of these advertisements and their impact on society. The findings would help widening the sphere for the
investigators interested in gender studies. The study would also be helpful for the policy makers to review the content
being served to the consumers of advertisements considering the wider impact on society.

RESEARCH QUESTIONS (RQS)
Glick & Fiske (2001) mentioned that benevolent sexism play a significant role in justifying gender inequality. This is
also noted by scholars that the subtlety of benevolent sexism often leads members of both genders endorse it naively
(Swim, Mallett, Russo-Devosa, & Stangor, 2005). On the basis of the assumptions of the Ambivalent Sexism Inventory
(ASI), the present research attempted to answer the following research questions:
RQ1 Does benevolent sexism exist in popular Indian television commercials?
RQ2 What are the common signs of benevolent sexism in television commercials?
RQ3 Is benevolent sexism identifiable for the viewers of television commercials?
RQ4 Is benevolent sexism endorsed by the viewers of television commercials?
RQ5 Does benevolent sexism influence the perception of viewers of television commercials?

METHODOLOGY
For the purpose of this research mix methods approach was adopted. It is noted that the mixed methods research
approach involves the collection of both, qualitative and quantitative types of data in order to find answers to the research
questions (Creswell, 2011; Johnson, Onwuegbuzie, & Turner, 2007). Therefore, content analysis of the 10 most viewed
television commercials, as per Broadcast Audience Research Council (BARC) report, were analysed to map the presence
of benevolent sexism (Anand, 2016).BARC had collected data during January 1, 2016 to December 16, 2016 from a
sample size of 20,000 panel homes.For this study, the unit of analysis is a television commercial. Variables including
attire, depiction of character of women, location, role played, voice-over, and product category were studied. A code sheet
was developed for this purpose with due deliberations.
Further, a focus group interview was conducted with seven final year undergraduate mass communication and
journalism students, who aspire to pursue their career in advertisement industry. This is suggested that the ideal size of
a focus group may vary between six and eight participants as larger groups may become difficult to manage and may lose
focus of the conversation. Rabiee (2004) advised that “the number generally suggested as being manageable is between
six and ten participants”. While recommending 6-12 participants for a focus group, Basch (1987) highlighted that “this
is flexible and productive groups can be conducted with fewer or more participants”.
The rationale of choosing the purposive sample was to gauge viewpoints regarding the select commercials of the
sample as in near future they aspire to join the ad industry. The aim of the focus group interview was to explore the
perception of undergraduate final year students regarding the television commercials. Their perspective on what they like
about the commercials; what they did not like; how they find gender roles in the commercials; what unusual they see in
them; and how they view portrayal of women in select commercials.
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Glick and Fiske (1996) defined benevolent sexism as “a set of interrelated attitudes toward women that are sexist in terms
of viewing women stereotypically and in restricted roles”. The present study found conforming traces in the television
commercials that constituted the sample for the study and remained the most viewed television commercials of the year 2016.
Various variables including, attire, location, depiction of the character, were analysed in order to find answers to the research
questions discussed earlier.
The role of attire for creating and altering impressions is widely acknowledged (Saunders & Stead, 1986). Scholars from
diverse pertinent backgrounds have suggested that clothing conveys subtle meanings and influences the perception and
eventually the behaviours (Mastro & Stern, 2003; Behling, 1995; Johnson, Schofield, & Yurchisin, 2002). As shown in Fig.1,
when female characters are depicted as caring, they are shown supporting traditional attire; whereas, when portrayed for
aesthetic objectives, they are shown supporting western attire. For example, in commercial-1 (Dettol) and commercial-2 (Surf
Excel Ingenious Kid) women characters are depicted as caring and supporting traditional attire, however, in commercial-3
(Oppo Camera Phone) where depicted for aesthetic objectives, shown supporting western attire.
Moreover, more often female characters were shown supporting western wear in the outdoor settings, whereas, in case
of indoor settings they were shown supporting traditional wear, hence, conforming to the stereotypes in this regard (Fig.4). It
was also observed that for convenience products like washing powder, tea, soaps etc., female voice over was used whereas
for shopping products like mobile phones, male voice over was used (Fig.3).
This was also observed that all the television commercials, that were analysed for this study and were the most viewed
television commercials of the year 2016, featured one and more female characters and out of these two commercials had male
child protagonist and rest of them had female protagonists. On the onset the actions of the characters in most of the commercials
reflect the social order and thus accepted. However, scholars have argued that offering help to women or attempting to create
favourable atmosphere around them may establish them as weaker beings (Becker, & Wright, 2011). Studies have found that often
women perceive and accept benevolent sexism as good gesture leading to the encouragement of the perpetrator (Becker, 2010).
Kilianski & Rudman (1998) mentioned that “by responding in positive ways to benevolent sexism, women may unwittingly
buttress related hostile sexist beliefs in men.” Here, the study found answer to the research question (RQ1) about the presence
of benevolent sexism in popular Indian television commercials as the analysis of the data confirms the same. Also, from the data
it was observed that the following were used frequently during the acts of benevolent sexism (RQ2):
Symbolic codes
Conventions
Mise-en-scène
Voice Over/Audio
Colour
Attire
Location

Example
Cooking, childcare, groceries shopping, skin caring, household chores
Vegetables, washing powder, beauty products, flowers, laundry, cars, gadgets
Adoration, critical, advisory, claim
Association with specific gender e.g. pink.
Traditional, western
Indoor, outdoor, workplace, kitchen, home
Table2. Symbolic codes of television commercials

Many past research studies have suggested that “hostile and benevolent sexism can be viewed as complementary
ideologies that serve to maintain men's dominance over women” (Viki, Abrams, & Hutchison, 2003; Good, & Rudman, 2010;
Burgess, 2013). In the Red Label Tea commercial the male character is shown dominating and blaming wife for loosing keys.
The wife responds with a tad explanation and suggests visiting neighbours. The sequence of events seems quite normal and
mere reflection of the society. However, studies have suggested that such portrayal lead to creating and maintaining gender
inequality (Glick, & Fiske, 2001).
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In the selected television commercials, females are shown as caring, soft, beautiful and sensitive creatures and men are
depicted as saviours. In two ads of Rin, even a male kid is shown as the saviour. Glick and Fiske (1996) did not consider
benevolent sexism a positive thing and they mentioned that “despite the positive feelings it may indicate for the perceiver, its
underpinnings lie in traditional stereotyping and masculine dominance.”
The present research also revealed that the widely viewed television commercials featured typical instances of benevolent
sexism including, male kid is helping grandmother by indulging in adventurous effort or another commercial where the male
kid stains his clothes while attempting to help an elderly woman who is even accompanied by her granddaughter.

FOCUS GROUP INTERVIEW
Glick & Fiske (2001) argue that idealization of benevolent sexism implies that “women are weak and best suited for
conventional roles”. While referring to commercial-1 (Dettol), the focus group participants noted and mentioned that it is the
mother who is shown taking care of kids. The tag line also confirms the conventional role of the care taker parent (mother)
assigned to the female character, Maan mane sirf dittol ka dhula (mothers trusts only Dettol wash). The participants of the
focus group interview, while making reference to the television commercials they had watched in the past, questioned the
absence of father in such commercials. Consider the following extract in this regard:
P1: In the Dettol Soap commercial it is the mother who is shown caring about her son’s health. Father is equally
responsible and he can also take care of kids.
P2: Yes, it is mother always. We tend to restrict females, in roles of mothers, in commercials to their clichéd roles of
care takers of a family.
P3: Stereotypical portrayal of women in commercials is still popular in 21st century. This century must have new
thinking.
Thus, the study hereby answers the question (RQ3) whether benevolent sexism is identifiable for the viewers. Moreover,
the participants also noted the instances of hostile sexism and objected to the same as observed in the next transcript
of the interview.
Regarding the commercial-4 (Red Label), the participants noted the dominance of the husband (as shown in the
commercial). The comments are depicted in the following extract:
P4: In Red Label commercial the husband is shown dominating. When wife was not able to trace keys of home, he
blames the wife for misplacing them. The neighbour (Muslim woman) invites them over a cup of tea. His wife asks to
visit the neighbour, however he denies and later on he himself wishes to have a cup of tea. It means when man is ready
only then woman should follow him. (Other participants also agreed to this intervention).
Regarding the commercials-3 and 8 (Oppo), the participants objected that clicking selfies has been associated with
women only. Researchers have found association between selfie and narcissism and therefore, considered a negative trait.
Furthermore, studies have also suggested that “the link between narcissism and selfie posting is stronger among men than
women” (Sorokowski, Sorokowska, Oleszkiewicz, Frackowiak, Huk, & Pisanski 2015). However, in both the Oppo
commercials, the female protagonist (Sonam Kapoor) has been shown clicking selfies and the opposite gender is shown
helping and adoring her. The background score also admiring the beauty of the protagonist with lyrics - Look at me, look at
you, take a selfie and I show you! Look at me, look at you; you're so bright and so beautiful. Further, as expressed by the
participants in the following extract, the Pond’s White Beauty Cream commercial lays emphasis on fair skin:
P6:They want to show woman beautiful as in the case of Oppo selfie expert camera phone commercials. Woman
objectification was also seen in Oppo selfie commercials. Even in Pond’s White Cream commercial, body shaming has
been done. Men also click selfies, we could have taken that too.
P4: If somebody does not apply Pond’s white cream, there will not be any hue and cry. The commercial is creating a
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fear among girls of getting dark spots on their face if they step out without applying Pond’s beauty white cream.
P1: We Indian have brown skin, why not to accept that. Why we need fair skin.
P2: Commercials are showing what our society believes.
As observed from the transcript above, the participants rejected the idea of showing women as mere objects of beauty.
They noted and objected to the association of the trait of self-admiration with a specific gender. Thereby, the study finds answer
to the question whether the acts of benevolent sexism are endorsed by the viewer (RQ4). However, here this must be noted
that the participants were media students and hence were pre-exposed to the idea of women objectification in advertisements.
The usage of pink colour in various commercials has been pointed out by the participants. This colour has been associated
with female gender, e.g. in commercials including Pond’s White Beauty Cream, Lux and Veet (commercials – 5, 7 and 9). The
usage of Pink colour is often associated with specific gender. Find below the fourth extract:
P7: Boys or men think twice to wear colour pink. Most of the times girls are shown wearing this colour. In lux
commercial, producers have attached glamour with soap.
P1: In the Veet commercial, girls are shown wearing Pink and the line ‘do not shave, just Veet’ is a strong statement.
They have shown girls of metropolis, however, anybody can use Veet. Girls are shown driving peppy scooters, and open
car which seems an exaggeration. Other participants P2, P3, P4, P5, P6 also agreed with above participants.
In case of both Surf Excel advertisements (commercials – 2 and 10), it is the male child who is shown protagonist and
helping grandmother. The participants detested to this portrayal and held this viewpoint that in such detergent or detergent soap
advertisements, it is the male child who plays the main role and also shown playing in mud or playground. Find fifth extract:
P1: In surf excel indigenous kid commercial the girl child is shown standing with her grandmother, but it is the male
child, who is the protagonist, came running towards the grandmother to help her when she drops her lunch box. Why
girl child stands mum? Why she is not shown helping her grandmother or that male child? This commercial reinforces
the thought of male as the protector, helper of a female. The other commercial surf excel easy wash also has male child
helping her grandmother.
P5: Both the surf excel commercial have different story but one thing is common that is male child protagonist and
helping the grandmother. This clichéd depiction proves nothing but women as weak and needs male for help.
P3: In the first commercial of surf excel (surf excel indigenous kid) despite the fact female child is standing near
grandmother, a male child is shown running towards grandmother for picking the scattered lunch box.
P1, P2, P3, and P6 agreed with other participants.
Though the RIN commercial (commercial-6) has a different script where a daughter of an auto driver becomes a banker
and the boss questions her why she rode to office in an auto, still this commercial is stereotypical in nature. The girl wears
white sparkling shirt and seeing this, the boss asked her the reason for taking an auto to the office. In response, she introduces
her father, the auto driver, to her boss. The participants said that the positive point of this commercial is that it has shown the
girl warning western outfit, successful, and confidant. Daughter of an auto driver is shown into a white collar job. However, the
participants objected to the point of comparing clothes and mode of transportation taken. Find the sixth extract:
P1: This commercial is neither to do with gender inequality nor with conventional portrayal of female character. Rather
the girl in the ad is shown successful and career oriented. Yet this commercial labels attire as status symbol. Person
wearing white shirt cannot sit in auto.
P4: This also shows how as a society we look at attire and mode of transportation. There may be a case where a person
owns a luxury car and wears untidy clothes. So this comparison is irrational.
Other participants also agreed with P1and P4.
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FINDINGS
The findings have been discussed in accordance with the research questions formulated for the study. (Rf1) The
analysis of data finds that benevolent form of sexism does exist in popular television commercials. (Rf2) The commercials
where female is shown in the role of a mother and a grandmother, the attire is traditional and role assigned to them is of
‘caring’. (Rf3) Nowhere, father is shown as a caretaker. (Rf4) The common signs of benevolent sexism include
conventional roles assigned to female gender (mother, wife), emphasis on her beauty, needs help/support of male gender
and male dominance. (Rf5) Female gender has been shown wearing traditional attire when she is indoors and western
attire when location is outdoors. (Rf6) In the shopping product category commercials, protagonist is female whereas male
voice over is used. (Rf7) Participants of group discussion identified themes that correspond to the definition of benevolent
sexism. (Rf8) Participants/viewers used the words such as stereotypical and conventional for different commercials.
(Rf9) Viewers object associating beauty with female. They raised question of advocating ‘fair skin’ through beauty
products. (Rf10) Viewers question associating selfie with female gender. (Rf11) Participants finds gender bias in detergent
powder and soaps commercials as they show male child or male as protagonists who play in mud, helps female gender
(as in the case of commercials taken for the study). (Rf12) Commercials of 21st century still advocates gender bias,
stereotype and female as dependent being. (Rf13) Participants/viewers do not support or endorse benevolent sexism.
(Rf14) Participants believe that commercials do influence behaviour and people practice such things. (Rf15) Commercials
also reflect what our society believes in.

CONCLUSION
The study revealed some interesting findings regarding the presence of sexism in popular television commercials in
India. The study documented the unwitting practice of benevolent sexism in popular television commercials that are
considered for the study. Many studies around the globe and across disciplines have acknowledged the profound impact
of television viewing and the content of television programmes and commercials on the perception and behaviour of
viewers. It is found that such depiction of characters alters the general perception of the audiences. The study also found
that in the television commercials women characters are portrayed in a stereotypical manner. For example, in Dettol soap
commercial, female character has been shown as mother and to establish the character of the mother she is shown
wearing traditional attire, taking care of the child whereas father is not in the picture. The commercial had garnered 35.8
million impressions. With such repeated telecast, not only the product is being promoted, but unwittingly, the stereotype
is also getting promoted along. Similarly, the beauty of female has been adored in commercials including Lux, Oppo Selfie
expert, Veet and Pond’s (commercials – 5, 7 and 9) where pink colour has been associated with the female characters,
which is another stereotype.
Furthermore, the study reaffirms the preposition propounded by scholars in the area including Glick and Fiske (1996)
who suggested that:
…even though benevolent sexism suggests a subjectively positive view of women, it shares common assumptions
with hostile sexist beliefs: that women inhabit restricted domestic roles and are the "weaker" sex. Indeed, both hostile and
benevolent sexism serve to justify men's structural power.
The study also found that common symbolic codes (Table2) are used frequently in television commercials to depict
specific character of women and thereby conforming to the prevailing gender stereotypes. Moreover, the study also found
that the instances of sexism are identifiable and viewers do not endorse them when they identify. The study further
explored the perception of viewers regarding the treatment and portrayal of female characters in television commercials.
It was found that particular colours are associated with specific gender. Furthermore, particular activities and actions are
also associated with specific gender.
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The present study concludes with confirming the presence of benevolent sexism in popular Indian television
commercials and answered the research questions posed in this regard. The study also suggests that future researchers
may further measure the impact of benevolent sexism in television commercials on specific age groups. It is the need of
the hour that certain aspects of the problem be explored and uncovered so as to help gain new understanding of the
subject. With the help of such studies, production of commercials may be improved in this direction to contribute to the
larger objectives of improving the gender parity index. The study also thereby hopes to encourage future investigators by
offering new dimension to the existing literature on the subject.
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PARTY SYSTEM IN INDIA: CHANGING PARADIGM
DR SRIKANT PANDEY*
ABSTRACT

P

arty system in India has undergone a qualitative sea change in the last seven decades of operationalisation of
representative democracy in India . Riding the chariot of historical consensus the Indian National Congress
maintained its hegemonic predominance for more than decades . However, past two decades have witnessed break
down of predominance and emergence of coalition as the new norm in Indian party system. This changing paradigm
needs to be understood.
KEY WORDS: Democracy; Predominance; Coalition; Democratic Upsurge; Alliance.
Party system is a part of the larger political system. It is its sub-system and a driving force for its working. Party
system in every democratic polity is a product not only of its political environment, but also of its history, culture,
geography and economy. These aspects include the character of the state, declared national goals, the diversities of
India’s regional cultures, the wide geographic spread of the country, and compulsions of social change and economic
development. The republic of India maintains an open society, promotes secular politics, respects free media, follows the
pattern of separation of powers, and adheres to the principles of ‘Rule of Law’. It is also one of the most stable and
evolving democratic federal polity among the comity of the newly liberated countries of the world.
Contemporary politics in India, in its main thrust and overall strategy, is really the politics of national reconstruction,
the politics of modernization, the politics of integration and the politics of development. In this context the party system
in India plays the role of a political instrument of socio-economic change. It mobilizes people not only for electoral politics
and/or winning of seats in the legislature, but more importantly for building awareness and enthusing people for nation
building, state-building, citizen-building and democratic identity-building.
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However, prior to problematise the changing contours of Indian party system which has evolved in the past seven
decades of its journey one needs to delineate the following three factors which certainly would act as a guiding path for
unfolding the mystic metamorphosis of predominance to coalition:
i)
A major heritage of the national movement was the building of national consensus on three significant dimensions
of national interest, namely national unity and political integrity, national socio-economic development, and national
defence and security. The pre-independence Indian National Congress, as the vehicle of the national movement,
acquired pre-eminence in public consciousness precisely as a party protecting and promoting national consensus.
This characteristic facilitated its emergence as the dominant party of the Indian political system after independence.
ii)
The other heritage of the national movement was its broad ideological base, covering persons from the radical left
to the conservative, traditionalist right. The co-existence of the left, centre and the right in the national movement
during the freedom struggle, not only gave it a wider support base and provided it with all-India legitimacy, but also
laid down a tradition of toleration and accommodation of different points of view. This is an essential part of the
Indian intellectual and cultural tradition as well. This aspect of the Indian political culture, rooted in the national
movement, provided the framework for the growth of the multi-party situation in India.
iii)
The continental size of the country, comprising well defined and distinct socio-cultural regions with their own
languages and dialects, specific patterns of caste, community and tribal formations, provided the objective
conditions for the rise of regional parties and groups. Regions in India are sub-national units. Under conditions of
freedom and a democratic political system, the regions were bound to demand; and quite legitimately, their
autonomous right of self development. This is the logic of the federal system. Naturally, therefore, the rise and
persistence of regional demands was inevitable. This resulted among other things, in the emergence and popularity
of regional parties.
As a consequence of these three factors, the Indian party system exhibited its two main characteristics:
One party dominance within the framework of multi-party situation in the centre; and
A multi-party system in the states runs by a combination of regional parties in few others, and by branches of the
all-India parties in some other states.
India’s party system after independence in more than six decades of its functioning has passed through following
stages of growth: (i) 1952-64 - the epoch of national consensus - the Nehru era; (ii) 1964-69 - the uneasy transition
marked by the emergence of multi-party situation; (iii) 1969-75 - the period of new consensus and of increasing interparty conflict: (iv) 1975-77 - the emergency authoritarian period; (v) 1977-80 - the Janata phase of coalition politics; (vi)
1980-89 - the uneasy phase of tussle between the Congress(I) and the opposition in the centre and the Congress(I) and
the regional parties in the states: and (vii) 1989-1999 - the transition from multi party situation to a probable multi-party
system;(viii) 1999 onwards- the coalition era.
Having periodised the Indian party system in a nutshell, I must make it clear that the basic concern of this paper is to
confine myself to decode the era of coalition politics from the larger canvas of Indian party system in general and to
explore the changing nature of the system since 1999 in particular. Since late 1980s many scholars are of the opinion
that the developments in the Indian politics since the parliamentary elections in 1989 have started reflecting the changing
contours in the nature of Indian Party System. The process which started getting crystalised at the national level needs
to be analyzed and conceptualized as it is one of the most contemporary and topical theme of Indian political system.
Hence, I propose to make an attempt towards that end with my hypothesis that the era of coalition seems to have uprooted
the era of predominance/ dominance/congress-system. Thus, the basic concern of the paper is to analyse as to how and
why the party system has been moving in this direction. Whether the recent changes in the nature of Indian party system
marks a qualitative departure from the predominant party system to a multi-party system? If yes, then what are the factors
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responsible for its (predominant party system’s) demise? Whether the present situation is only a temporary phase of
Indian party system? Whether this change merely duplicates the Janata phase in the late 1970s or whether it would usher
in a new period of stability? Whether the recent changes are the reflection of a crisis ridden, fragmented or fractured
society? Whether these changes are the outcome of the “rise of the plebians” in the given socio-political structure?
The changing dynamics of the Indian party system has given rise to academic explorations among the social
scientists in general and political scientists in particular .Commenting upon this development, which, proved to be a
turning point in Indian electoral politics, Prof. M.P. Singh said that it transformed the scene qualitatively at the centre. First
of all, it established a coalition government at the centre for the first time in a formal sense (as the Janata experiments of
1977 was not a coalition due to merging of five political parties in one party). Secondly, for the first time, the party system
at the centre acquired a true multi-party character for more than two parties gained consequential relevance in the ninth
Lok Sabha. He said, further, that the electoral verdicts of past two decades have almost put in place the new party
configuration of polarized multi party system as it has come to be characterized by excessive fragmentation, unstable
minority/ coalition governments with a weakening impact on administration and economic development.
On the whole, therefore, the multi-party tendency which has been gaining grounds at the state level since mid 1960’s
asserted itself at the national level in 1989 parliamentary election and has not seen reversal in the subsequent elections
in 1991, 1996, 1998, 2004 and 2009. If we try to explain it chronologically, the 1991 elections for the first time led to a
situation where neither any party gained majority in the Lok Sabha nor could any form a viable coalition government.
Moreover, political scientists like Yogedra Yadav came out with a new causal analysis of this cataclysmic change/trend.
According to him this situation has arisen due to the fact that people were now more conscious of their caste and class
positions/identities. Therefore, allegiance to parties representing their interests, rather stability through one party or
coalition was their concern. These elections recorded the declined vote share of the Congress; three dimensional
expansion of B.J.P. and scope for a” third front” of marginalized social groups, who had started entering the political arena
and utilized the democratic space provided by mechanisms of electoral politics. This, according to Yogendra Yadav may
be looked as a “second democratic upsurge” from below which was more coherently represented by the United Front, the
R.J.D, the B.S.P and the S.P.
The 1996 elections marked on the one hand decline in the position of the national parties, and on the other led to
growth of regional parties. Since then, these parties have started playing crucial role in the central politics, which in turn
signified politicization of people even living in remote areas; assessment of national policies in terms of their local impact
and greater demand of state autonomy within the existing federal structure. In social terms, the election results suggested
greater and more polarized role of caste in Indian politics. Success of the BSP among dalits, consolidation of OBCS in
Bihar and U.P., post mandalisation resulting in politics of reservation on caste basis and steady growth of various types
of caste associations mostly in North India, indicated a positive co-relation with election outcome. Commenting on this
aspect Yogendra Yadav says that they, in fact, suggest that there has been something of a participatory upsurge
notwithstanding claims of popular apathy. That political leadership is more ‘representative’ now than was the case before
and thus we may have, in fact, been witnessing a process of democratization. During these elections the BJP took the
lead in government formation, but could not last for more than thirteen days. After that, under the leadership of H.D. Deve
Gowda, thirteen party coalition led by the Janata Dal formed the government with outside support of the Congress.
However, the same politico-social pattern of fractured mandate continued even after 1998 with one difference i.e., the
B.J.P led NDA came to occupy the centre stage of power till the 2004 elections. After that the Congress led UPA has been
able to successfully retain power till the last general elections in 2014 in which NDA under the charismatic leadership of
Modi not only regained power but with a distinct feature of BJP gaining the magical numerical strength of majority on its
own which no single party could achieve since 1989.
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The last two decades of electoral politics has almost made it clear that Indian polity has reached a situation where no
single party is in a situation to form government at national level. Moreover, beginning with NDA government till the UPA(ii)
there has been a distinct feature of the Indian party system whereby national politics appeared to have regionalized as all
the coalitions were supported and sustained by so called destabilising, parochial and primordial regional parties.
According to Prof. Bidyut Chakrabarty, the increasing importance of regional parties in the national election was also a
testimony of a more competitive and polarized party system…What it had shown was not merely the decline of one party
rule and the rise of regional and state-based small parties, but a crisis of the majoritarian political culture, based on the
dominance of a single party under the stewardship of charismatic personality. This phenomenon of changing nature of the
Indian party system during this phase clearly demonstrates the critical importance of the regional parties in national
political arena as the national parties on their own have failed to gain a majority in Parliament. Not only that, it also appears
that during this phase ideological determinism have taken a back seat as the partners were selected ,more or less, not on
the basis of ideological compatibility but by pragmatic calculations. Commenting upon this development D.L. Seth
opinionates that this latest trend in party politics can be termed as the emergence of a two-coalitional party system, in
which the two leading national parties, with more or less equal electoral strength, act as central pillars to the rival
coalitions. Commenting upon the complexities of coalitional era E Sridharan is of the opinion that understanding the
dynamics of party coalitions has emerged as an important field in Indian politics in recent years. According to Balveer
Arora this competitive multi party system can be described as ”bi-nodal”, a node being a centering point of component
parts. He, however, sees in this process, both the trends of federalization of party system and renewal of parties. In his
latest academic project on coalition politics in India Prof. Bidyut Chakrabarty emphatically and unambiguously says that
an age of coalition seemed to have begun. Moreover, it is a product of a vacuum which in his opinion neither the Congress
nor the BJP was able to address effectively on their own which gave the region based parties as an opportunity to
federalise the governance at the national level. Elaborating it further he says that though there is no clear cut pattern of
coalition in India but voters preferences clearly indicates that they prefer a coalition government as their multiple interests
can hardly be articulated by a single party. In fact, the changing socio-political environment has led to regionalisation of
national politics as peripheral parties have come to play decisive role in the making and sustaining of coalitions
In order to solve the puzzle of changing character of Indian Party System in general and coalition politics in particular
Yogendra Yadav has come out with an analysis wherein he is of the opinion that democratization of social basis of power
has led to this qualitative change. He says further that post-independence India witnessed the predominance of urban
middle classes, professionals and various elite groups. However, since 1990s, partly because of the mandalisation of
north Indian politics, greater participation and more intense politicization of the marginalized social groups in democratic
process were recorded. Dalits, Adivasis, Women and the poor were using the democratic space provided by electoral
politics more deftly. This upsurge has given rise to the expectations that the historic task of building an alternative social
coalitions would be taken care of by the parties representing the third force in the 1990s, for example, R.J.D, B.S.P and
S.P etc .Academic apprehensions have also been raised by some scholars that the electoral mandates of the last two
decades have amply made it clear that the era of single party is almost over as the concerns and aspirations of our
structurally multi layered plural demography may not be adequately addressed single-handedly for a longer period in the
rapidly changing socio-political scenario.
The electoral resurgence of right wing BJP in the 2014 general election followed by its landslide victories in many state
assemblies which has propelled its pan India presence in such a significant manner that creates reasonable doubt as to
whether coalition is the destiny of Indian party system or predominance may reappear in a new incarnation.
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CHANGING CONTOURS OF INDIAN JUDICIARY
DR SHUBHA SINHA*
ABSTRACT

P

ublic Interest Litigation (PIL) began its journey as a legal remedial recourse to socio-economic disparities in Indian society
which acted as a stumbling block to constitutionally mandated project of social revolution. With the passage of time there is
hardly any issue (socio-economic and political) which has remained untouched by surgical strike of this judicial innovation.
However, it has led to convulsive commentaries by two of its complementary institutional allies, the Parliament and the Cabinet,
which needs to be probed.
KEY WORDS: Democracy; Activism; Innovation; Supremacy; Overreach.
The politico-legal as well as socio-academic heat and dust generated by a public interest litigation seeking decriminalization of
‘gay sex’ has once again brought the thematic theatrics of the issue of ‘Lakshman Rekha’ of judicial adventurism vis-a-vis legislative
supremacy of a parliamentary democracy within the constitutional framework of ‘separation of powers’ with adequate mechanism
of ‘checks and balances’ to a new high. The issue has gained currency in the contemporary debate due to perceived fear that the
legal tool of PIL which emerged in the garb of ensuring social justice to the disadvantaged has slowly but steadily spread its tentacles
like Octopus whose interventionist music may sound pleasing at the moment but in the long run it may sound piercing to the political
system as a whole. PILs, which, in fact is the latest innovative tool of Indian judicial system in the realm of judicial activism, has
received both, ‘bouquet and brickbats’ for its role of socio-political reformer in the contemporary civil society. While the civil society
in general has acclaimed this procedural marvel, the political class has termed this neo-legal approach as ‘overreach’ or ‘over
stepping’ or extra-constitutional indulgence in the spheres of legislature and executive . Genealogically speaking its origin can be
traced to the judicial innovation of the U.S Supreme court which has been imported by the Indian judicial system though with certain
qualitative modifications to suit the texture of our constitutional parameters and contextual societal demands. Dr Rajeev Dhawan
characterized public interest litigation as a “culture specific phenomenon which was developed in America and confidently exported
to the rest of the world”1
*Associate Professor, Dept of Political Science, Shyama Prasad Mukherjee College, Delhi
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Its incarnation in the Indian soil of democratic tradition was legitimized in the name of bridging the ever increasing socioeconomic gap due to inertia in the administrative machineries of government towards realization of cherished goals which have
found succinct but crystal clear exposition in the preamble of our constitution. The Preamble, which is rightly said to be the heart
and soul of the Constitution expresses in unequivocal terms a commitment to secure to all citizens of India ‘justice: social,
economic and political; liberty of thought, expression, belief, faith and worship; equality of status and opportunity; and to promote
among them fraternity assuring the dignity of the individual and the unity and integrity of the nation.’ Moreover, apart from
establishing the institutions of state, constitution guarantees specific justiciable fundamental rights and non-justiciable Directive
principles of state policy and governance.
Unfortunately, we not only failed to bring about desired social revolution, rather we contributed negatively which led to
concentration of political as well economic power in a few hands on the one hand with majority of the population on the margin of
gaining fruits of post-independence developmental process on the other. Still worse was the use of repressive state machinery in
silencing the ever growing voice of the teeming millions of disadvantaged which ultimately led to imposition of emergency in 1975
whereby even the right to life was snatched away and the judiciary was maimed to tow the line of the authoritarian regime. The post
emergency erosion of monopoly over political space provided an opportunity to the Indian judicial system to innovate certain
mechanism to fulfill their constitutional obligation of removing the legal stumbling blocks in fostering the cause of social revolution.
It was under this politico-constitutional backdrop that the judicial response of the Indian judiciary started getting shape since late
1970’s which is widely known as Public Interest litigation (PIL) or social action litigation (SAL).The primary objective of the court
was however to rebalance the distribution of legal resources, increase access to justice for the disadvantaged, and imbue formal
legal guarantees with substantive and positive content.
The compulsion for the judicial innovation of the technique of a public interest action is the constitutional promise of a social
and economic transformation to usher in an egalitarian social order and a welfare state. Effective solutions to the problems peculiar
to this transformation are not available in the traditional judicial system. The proceedings in a public interest litigation are, therefore,
intended to vindicate and effectuate the public interest by prevention of violation of the rights, constitutional or statutory of sizeable
segments of the society, which owing to poverty, ignorance, social and economic disadvantages cannot themselves assert and
quite often are not even aware of those rights. The technique of public interest litigation serves to provide an effective remedy to
enforce these group rights and interests2.
The intellectual tradition of PIL can be traced in the historicity of democracy or the struggle for rightful share of ‘we the people’
in the decision making process of their destiny based on the principle of ‘born equal’. The quest for social justice has been ongoing
since time immemorial.3 Protection and promotion of the human rights of the people is an important task before the state and if
the state fails in this task, by misgovernance or nonperformance, the question is how to make the people enjoy their basic human
rights. Perhaps, “public interest litigation” emerged as a partial answer to this. It is the means through which the quest for social
justice can be pursued. The concept and procedure of public interest litigation in India have been fashioned by the Supreme Court
of India,4 followed by the High Courts. Public Interest Litigation in India has been initiated by some judges of the Supreme Court
themselves. Its ideology and content too are developed by them. It can be said that the concept of public interest litigation is “judge
made and judge led”.5 which has made law and justice more accessible to the generality of the people6 in India. It is proving to be
an effective instrument by rendering justice within the existing framework of Indian legal system.The emergence of the concept and,
even more strikingly, its unrepentant dimensions in the current practice of Indian courts, clearly in conflict with traditional norms of
judicial detachment and objectivity, represent a bold but controversial response to the perceived implications of social inequality and
economic deprivation
It is pointed out that “with the active assistance of the social activists and public interest litigators, the judiciary in India is
promoting innovative remedial attention for vindication of the governmental commitment to the welfare and relief of the oppressed
and in protecting and promoting human rights of the people.7 However, Public interest litigation is a weapon which has to be used
with great care and circumspection and the judiciary has to be extremely careful to see that behind the beautiful veil of public interest
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an ugly private malice, vested interest and or publicity seeking is not lurking. It is to be used as an effective weapon in the armoury
of law for delivering social justice to the citizens. Through PIL the Indian judges have undertaken expanded responsibilities as critics
and monitors of the government and its agencies.
The Supreme Court of India along with the High Court have committed itself to the seeming heresy that the poor and the
disadvantaged, in comparison with affluent businessmen and industrialists, are entitled to “preferential consideration”.8 A note of
incongruity, in terms of conventional values, would appear to be struck by the Supreme Court’s emphatic assertion that:9
The concern shown [by the law] to the poor and the disadvantaged is much greater than that shown to the rich and well-todo because the latter can, on account of their dominant social and economic position and large material resources, resist aggression
on their rights where the poor and the deprived just do not have the capacity or the will to resist and fight.
This was defended by former Chief Justice Bhagwati, with whose name the dramatic innovations of Indian public interest
litigation are associated, by reference to historical and contextual factors:10
Though concept of PIL has been viewed differently by legal luminaries and social scientists but the core concern remains the
same. The epicenter or normative concern guiding these expositions clearly imply that it is reflective of judicial act which are taken
for the benefit of public at large. A matter of public or general interest does not mean that which is interesting as gratifying curiosity
or a love of information or amusement.11 Public interest is also defined as: “something in which the public, the community at large,
has some pecuniary interest by which their legal rights or liabilities are affected. It does not mean anything so narrow as mere
curiosity or as the interests of the particular localities, which may be affected by the matter in question”.12 Litigation is a legal action
including all proceedings therein, initiated in a Court of law for the enforcement of a right or for a remedy. Therefore, lexically, public
interest litigation means “a legal action initiated in a Court of law for the enforcement of public interest or general interest in which
the public or a class of the community have pecuniary interest or some interest by which their legal rights or liabilities are affected.13
Thus, ‘public interest litigation’ or ‘social action litigation 14 or pro bono public litigation’ is a litigation at the instance of public spirited
citizen espousing the cause of others.15 Justice Krishna Iyer calls it “a product of creative judicial engineering”.16 It is an institutional
innovation of judiciary in India, whose origin lies in the endeavour to solve socio-economic problems of the masses and to make
law and justice more accessible to all. Public interest litigation (or ‘social action’ or ‘class action’ litigation as it is variously called),
means a litigation which serves public interest. It is a litigation which vindicates a right of a larger number of people, perhaps
millions, or, redresses a wrong done to them.17
The Apex Court explained the public interest litigation as “an innovative strategy which has been evolved by the Supreme Court
for the purpose of providing easy access to justice to the weaker section of Indian humanity and it is a powerful tool in the hands
of public spirited individuals and social action groups for combating exploitation and injustice and securing for the under-privileged
segments of society, their social and economic entitlement. It is a highly effective weapon in the armoury of the law for reaching
social justice to the common man.18 It is for making basic human rights meaningful to the deprived and vulnerable sections of the
community and to assure them social, economic and political justice.19 Supreme Court has defined public interest litigation as part
of the process of participative justice and standing in civil litigation of that pattern must have liberal reception at the judicial door
steps.20 It is “a litigation undertaken for the purpose of redressing public injury, enforcing public duty, protecting social, collective,
diffused rights and interests of vindicating public interest”.21
The Supreme Court exhaustively defined public interest litigation as a litigation “where a legal wrong or a legal injury is caused
to a person or to a determinate class of persons by reason of violation of any Constitutional or legal right or any burden is imposed
in contravention of any Constitutional or legal provision or without authority of law or any such legal wrong or legal injury or illegal
burden is threatened and such person or determinate class of persons is by reason of poverty, helplessness or disability or socially
or economically disadvantaged position, unable to approach the Court for relief, any member of the public can maintain an
application for an appropriate direction, order or writ in the High Court under Article 226 and in the case of breach of any
fundamental right of such person or determinate class of persons, in the Supreme Court under Article 32 seeking judicial redress
for the legal wrong or injury caused to such person or determinate class of persons.22
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It further observed that “public interest litigation is essentially a cooperative and collaborative effort on the part of the petitioner,
the state or public authority and the Court to secure observance of the Constitutional or legal rights, benefits and privileges,
conferred upon the vulnerable sections of the community and to make social justice reach them” It is a weapon which has to be
used with great care and circumspection and the judiciary has to be extremely careful to see that behind the beautiful veil of public
interest an ugly private malice, vested interest and or publicity seeking is not lurking. It is to be used as an effective weapon in the
armoury of law for delivering social justice to the citizens. PIL was described as a “strategic arm of the legal aid movement ….which
is intended to bring justice within the reach of the poor masses”, as justice would be provided to groups, rather than individuals.
Disagreeing not only with the nomenclature but the prime purpose as well, Upendra Baxi termed this phenomenon as social action
litigation which emerged as a distinctive by-product of the 1975/1977 Emergency as ‘an aspect of post emergency catharsis’, ‘an
expiatory syndrome’ .Professor Baxi concluded that as a result of SAL, which led to evolution of the Supreme Court of India into
the Supreme Court for Indians—all Indians alike.24
Justice Bhagwati, one of the major supporters of PIL acknowledged Baxi’s argument, describing SAL as seeking to vindicate
exploitation and repression25 SAL is the product of judicial activism on the part of the judges of the Supreme Court and the High
Courts in India. It came into existence as a response to an endemic problem encountered in India, and indeed in many Third World
countries, namely, that of the continued existence of a large number of groups and sectors who are subjected to exploitation,
injustice, and even violence on a sustained and systemic basis.26 The strategy of SAL, evolved by the Supreme Court has brought
justice within the ken and reach of the common man and it has made the judicial process readily accessible to large segments of
the population who were hitherto excluded from claiming justice.27 The parameters of what constitutes public interest litigation have
nowhere been defined for the purposes of PIL,28 with the exception of the disparate category of issues that were included in the
PIL guidelines of the Supreme Court .The judges, at the apex court of the hierarchy of gatekeepers of the court have neither
constructed a definition,nor have they adhered to a uniform cognition of the public interest.29
The transition of judicial activism from SAL to PIL has neither been hasty nor without causative raison d’etat. In fact changing
perception of the civil society towards issues like pollution, rising menace of corruption, criminalization of politics etc. followed by
erosion in one party dominance and rise of coalition politics prepared a fertile ground for enlarging judicial intervention to hitherto
untouched but socially relevant arena which were neglected by concerned constitutional institutions . In other words the vacuum
created by legislature and executive gave an opportunity for assertion of judiciary in a manner which painted the picture of Indian
political system in such a manner as if judiciary has become’ primus inter pares’. No other than Justice Bhagwati could have
explained it in a better way:The first one is the one I developed for weaker sections. This is one which has fascinated me .It was
fit for the vulnerable groups who for the lack of awareness, resources etc. were deprived access to justice. This was not PIL but
SAL because it was intended to promote social action amongst the target groups. In this way it was different from PIL. The other
form of PIL is public interest causes like that of US, England and anywhere else. For example in S.P. Gupta’s case where the
independence of judiciary was threatened. Unlike this, SAL was meant for enforcement of collective rights of classes of people and
groups .Ordinary procedure cannot do justice to these kind of problems30 In practice, since it was first evolved, PIL has extended
beyond these parameters, as case involving a myriad of broad ‘public interest’ issues have come up within the scope of litigation
.The judicial process has been realigned to accommodate social justice considerations but only within PIL. In the midst of the
lengthy and irksome legal proceedings for other forms of litigation, PIL has become an increasingly attractive option.
To conclude it can be argued that rising societal expectations within the framework of constitutional paradigm and failure of our
successive political regimes in converting these into reality may have led to irreversible socio-political upheavals. In such an
alarming situation the judiciary may have no other viable option left but to articulate and promote SAL/PIL as a safety valve to restore
systemic balance which might have posed grave challenge to the very ethos of democratic governance . It explains the transition
from a traditional captive agency with a slow social visibility into a liberated agency with a high socio-political visibility was a
remarkable development in the career of the Indian appellate judiciary31 People now know that the Court has Constitutional power
of intervention, which can be invoked to ameliorate the miseries arising from repression, governmental lawlessness and
THE DISCUSSANT

Journal of Centre for Reforms,
Development and Justice

57

JULY-SEPTEMBER
2018
Vol.VI No.3

DISCUSSANT_54_58.qxd

2/13/1950

7:25 PM

Page 58

PUBLIC INTEREST LITIGATION: CHANGING CONTOURS OF INDIAN JUDICIARY

administrative deviances.32 ‘Public interest litigation activism is propounding the notion that the Constitution of India can be used
both symbolically and substantively, as a medium of non-revolutionary struggle against domination and abuses of power. Public
interest litigation is thus seen as empowering the victims to use the courts to enforce the government to fulfill its commitments.’33
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LEARNING BY SOCIAL DIALOGUE: CHANGING EDUCATIONAL
PEDAGOGIES IN INDIA THROUGH SOCIAL NETWORKING SITES
RAMESH KUMAR SHARMA*
ABSTRACT

T

he paper deals with the aspect of how social media platforms are getting integrated to become forums for education
based discussions amongst the youth. The paper tries to highlight as to how social networking sites like Facebook
are impacting the orientation of the youth in terms of their learning processes and creating newer capabilities for
enhancing the overall level of education amongst them through integration of both leisure and work together. The study
focues on understanding how successful is the smart approach of learning especially in the context of India and how
such kind of pedagogy is helping the students to expand their horizons of learning and what are its limitations in terms of
learning newer skills.
KEY TERMS: Smart Learning, Pedagogy, Social Networking Sites, Youth, Educational Forums

INTRODUCTION
With the changing times, the traditional outlook towards learning is becoming outdated. The contemporary educational
scenario demands for newer methods of learning such as methods of Smart Learning. The paper is focused on analyzing
the capabilities and impact which social networking sites such as the Facebook has been in terms of behaving as an
educational forum and diffusing information about different aspects of the society through compression of time and space
and work and leisure.
With the expansion of web based technologies, the teaching pedagogies have not only undergone a phase of transition
but also it has led to an evolution in the methods of learning for modern languages and subjects. The web based social
media platforms, due to its high degree of personalization, have made the process of interaction way more interactive and
*Associate Professor, Vivekananda School of Journalism and Mass Communication, Vivekananda Institute of Professional Studies Guru
Gobind Singh Indraprastha University, Delhi
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dynamic and due to the process of convergence of different forms of media be it audio, text and video, the youth has far
greater scope of expressing themselves and sharing information of various nature.
India is a rich socio-cultural arcadia which possesses numerous social and economic challenges regarding key
necessities within numerous societies be it education, health and opportunities. Since education is considered as a
primary necessity, there have emerged various options in terms of engaging with the overall process of learning primarily
due to ICT. In light of this matter, what can be seen is how the youth are incorporating various social networking platforms
such as Facebook as educational forums in curating information and utilizing it to achieve their future goals and
aspirations.

FACEBOOK: PLAYGROUND OF LEARNING
Facebook is seen as one of the most popular social media platforms which has completely remodeled the process of
social interaction within the society, especially in the case of youth. Facebook, because of it dynamic nature, is not only
a role of a medium to communicate but is also enabling different users to engage and participate in various online
activities, in the present day India.
With no limitation on the share of information, it is able to provide a scope to the individuals to engage in a process
of selection with the like-minded people who share a commonality interms of information interest and interpretation.
Through extended features of instant messages and chat options, the users can easily share their ideas and views and,
therefore, be a part of discussions by either commenting on various posts or by debating in closed/open group chat. This
whole process is enabling a free flow of information.
Such interactions ensure free flow of information and content among the users not only among students but also
among teachers. As a result even the passive user turns out to be an active learner or gainer of information, thus traditional
classroom environment have now taken the back seat, as students and teachers can interact without physically present.
According to Ramsden (2008), using Twitter as a medium for class discussions has taken away the age old teacher
centric pedagogy towards a system where anyone and everyone who is a part of the group or class can be an active
participant at one particular time. This helps students to interact without being shy and thus builds up confidence level.
Bruns (2008) and Notari (2006), online discussions give a sense of ownership to students and also increases the idea of
commonness and team-work. If one student gets certain type of information for a certain topic then other students would
try to gather information which is different from the information shared earlier and hence more and more content can be
shared among students.
The most interesting aspect of Facebook in terms of learning is the fact that it also provides a series of interactive
options such as forming customized groups, develop and share content and at the same time ask for people’s feedback
through customized polls and etc.
In terms of the overall learning processes, there is a process of convergence that is taking place. People of various
ethnic background are converging at a common digital platforms which offers a series of information of various nature to
the users. The interesting aspect here is that users can share the existing content which is online or develop custom
content which can complement a series of themes on which it is based. For instance, there is are a range of photography
communities on Facebook such as Heritage photography and street photography which provide not just information
regarding the skill requirement but also the technical details for technological upgradation.
In terms of specific forms of learning such as competitive exams and curriculums, there are active communities which
not only actively engage in discussing the question patterns but also the relevant study materials for references. Some of
such popular communities can be competitive exam group, UPSC, SSC and Bank exam community, etc
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NEWER OPPORTUNITIES IN CONTEMPORARY PEDAGOGIES
In terms of newer emerging opportunities regarding learning pedagogies, Facebook has played a significant role. First
and foremost, it has led to the convergence of space for learning. Earlier the traditional notion of learning incorporated a
specific space where a desired skill could be learnt. This process also had the relevance of time and the process of
learning was always timed. Any active participant had to devote himself/herself during that time period in order to
understand the learning process. As a result, most of the complex courses and programmes could not be replicated or
transferred to other parts of the region. However, with the coming of Facebook, any user can simply access the
information at any point of time and learn about it through the planned activities incorporated within it and also discuss
the queries with a larger population through global forums.
Apart from that, another significant aspect worth sharing is the fact that Facebook does not isolate any form of media,
rather, it incorporates all the three forms namely text, audio and visual. As a result, it provides a far greater horizon to
reach the target population. At the same time, the information can be provided in an interactive manner which provides
information in an entertainment based and interesting manner. As a result, the level of engagement of the users is
favorable and if there is any issue of overload, the user can quit at any time.
In addition to that, the users are constantly interconnected with each other. This process is thereby creating a complex
web.

MERITS AND LIMITATIONS OF SOCIAL MEDIA LEARNING (SML)
The positives and negatives that can be seen in the case of social media learning primarily through Facebook can be
classified on the basis of the following parameters:
(a) Information: In terms of informational requirements, what can be observed is the fact that Facebook as a social
media platform, offers far greater scope in curating information about various different themes of the society. In
addition to that the bridging of different information nodes allows the users to interlink different themes with one
another. For instance, there are a series of interdisciplinary topics which are frequently discussed on Facebook by
the learning communities such as the aspects of class and power, poverty and concentration etc. In addition to that
for the technical information such as standard laws of chemistry and physics, there are video based practical lessons
which any user can access, free of charge.
However, the problem arises in terms of two key aspects. One is the fact that most of the information which is
available on Facebook has not been verified as a result, it suffers from the issue of accountability and authenticity.
Due to this complexity, it becomes challenging to entirely rely on Facebook for the curation of information. Chances
can be that the information shared might be false.
Apart from that, there are chances of overload of information. Since, Facebook is a virtual space where different
types of information are converging together, there are high chances that the users subjected to it will not be able to
comprehend due to the excess frequency of information. As a result, the problem arises as different themes lose their
significance due to its excess availability.
(b) Theme: In terms of theme, what can be seen is that Facebook does help in addressing various themes of learning
be it technical, behavioural and societal. It also offers the ability of interconnecting such informational nodes with
each other thereby providing a holistic understanding towards the themes. However, at the same time, complex
themes being shared on Facebook for learning processes can be quite challenging as users will not be able to
comprehend the understanding of the topics as it requires far greater sensitivity in terms of approach.
(c) Diversion: Diversion as an aspect is more of a demerit as the incorporation of the aspect of entertainment in learning
can deviate the attention of the users more towards entertainment based engagement where the process of learning
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becomes way less. Aspects of Facebook such as chat, posts etc, all offer the scope of discussing things which are
irrelevant to the topic and can act as a noise in the overall process of understanding.

METHODOLOGY
(a) Area
The area taken for the study of the selected topic was a series of affiliated professional institutes under Indraprastha
University, Delhi. The purpose of selecting such institutes was that the target population were the
youth/undergraduate students in different streams who used Facebook extensively to collect and share information
with their respective peer groups.
(b) Tool
The primary tool used to collect information was questionnaire. The questionnaire was specifically designed to
ensure that all the relevant aspects of Facebook usage for learning purposes are addressed from the feedback of the
target population.
(c) Technique
The technique used for the curation of information has been sampling (Random Sampling) to ensure that there is
proper data accuracy and less degree of bias in terms of students responses.

DATA ANALYSIS
From the collected responses, the following observations were made:
Chart I: Percentage of Population Active on Social Networking Sites.

The above data highlights that out of the total population, a greater share is active on social media sites and utilizing
it effectively for online social interaction with different groups.
Chart II: Percentage of Population Active on Facebook
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The above data reflects on the fact that a greater share of the total population is incorporating Facebook for social
interaction and at the same time for curation of information on various topics.
Chart III: Utilization of Facebook

The above data indicates that Facebook is used for multi-purposes rather than on isolated setoff activities. The target
population incorporates the use of Facebook not just for communication, but also for leisure, news and information as
well.
Chart IV: Facebook for Information Updates

The above data indicates that Facebook is used as a primary source for the collection of information and any other
updates associated to it. This is important for the fact that it shows that Facebook has the tendency for proving learning
features to its users in variety of ways.
Chart V: Awareness about Educational Communities on Facebook
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The above data also indicates how Facebook has helped in not just the development of learning communities online
but also to generate awareness amongst the users about such communities and the kind of informational requirements
the can satisfy, depending upon the desired themes.
Chart VI: Part of Educational Community

The data above shows a significant aspect of the population which is gradually moving towards the incorporation of
Facebook to access and be a part of the educational communities and access information on different facets of learning.
Chart VII: Discussion on Educational Topics on Facebook

The above data reflects upon an interesting aspect of the study which is that despite the target population accessing
Facebook for different kinds of information, the discussions on different forums are not very active as social interaction
is still seen as a primary objective of joining Facebook.
Chart VIII: Facebook for Learning Purpose
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The data above reflects the “Likert Scale” about Facebook for learning purposes. The data provides a pivotal picture
about the population which is that Facebook cannot be entirely relied for learning and curating information. It can only be
used as one of the reference points.
Chart IX: Facebook for “Learning By Doing”

The above data showcases a significant aspect which is that a greater share of the population feels that since
Facebook is utilizing different types of media namely, text, visual and audio, the target population feels that it can better
help in showcasing the practical applicability of the theoretical frameworks.
Chart X: Learning Process in Leisurely Manner on Facebook

Another interesting aspect of Facebook is the fact that since it has the scope of incorporating the aspect of
entertainment, the users feel its approach towards learning in a leisurely manner is way more engaging in nature than the
traditional styles of learning.
Chart XI: Problem Areas on Facebook
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The students, however, agreed to the fact that Facebook can encounter certain challenges regarding the overall
learning process as it can face issues of information overload, complexity of data, issues of privacy and deviation of
attention. The students felt that if such problems can be minimalized, then th effectiveness of the platform for learning
becomes way more prominent.
Chart XII: Facebook Bridging With E-Learning Platforms

The students also felt that bridging Facebook with other e-learning platforms will be a positive step not purely in terms
of accessibility but also in terms of formulating different networks with them to enhance the existing learning processes
either through interpretation of newer forms of data, interaction with foreign and global scholars and also greater
engagement with other dynamic educational communities.

CONCLUSION
From the above data it can be concluded that the majority of students despite being on Facebook are utilizing the
platform as a secondary reference point. The concerns as shown by them are primarily focused on the aspect of
authenticity of information, thereby addressing accountability.
In addition to that, the positive aspect as seen from the data is the fact that a majority of the young population is eager
to utilize the digital platform in enhancing their learning curve. However, they do highlight the fact that the information as
shared on Facebook needs to be balanced in order for it to have a far greater utility in the future regarding learning. The
issues of information overload, engagement and privacy should be kept in check.
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ABSTRACT

T

he crisis in global economy propels cause for strengthening of intra-regional trade organizations based on convergence
of economic interests. Given the failure of SAARC in the region, BIMSTEC forms a more viable and potential organisation
to transform the region’s political and economic future. Although picking up late. India’s role remains central to this
transformation. Economic integration based on enhanced connectivity holds key to its success in future.
KEY TERMS: Economy, Sub-region, Integration
In the year 2016 two major political events in the world marked the change in the process towards global economic
integration. It did not only challenged the arguments in favour of free flow of trade, capital and goods largely understood as
building an economically interdependent economic model across the globe rather it also raised questions on its economic and
financial feasibility for the developing world. One, is the vote by the majority of the citizens of United Kingdom (UK) to leave
the European Union (EU) in June, 2016 and the second was the election of Donald Trump to the Presidency of the US in
November same year. More or less, these two events also show a more acceptable trend towards the practice of new autarky
and explicit economic protectionism. In last two years post Trump’s Presidency; global trade and economy has been facing
the challenge of US withdrawal from the Trans-Pacific Partnership (TPP), collapse of Doha Round of negotiations at the World
Trade Organization (WTO) and US exit from the Paris Agreement. This has been substantiated by global demand crisis, rising
overseas debt issues, currency distress, limitations of global trading institutions and domestic shifts in major world
economies.
Given these developments, global trade is experiencing a period of unprecedented slowdown, contraction in major quarters
and economic shrinkage. In the given context, the idea of building better economic frameworks and institutional arrangements
to promote ‘intra-regional trade’ could possibly form a timely step in right direction. For India, its central role in South Asia as
*Holds PhD in East Asian Studies from JNU and teaches at University of Delhi
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one of the largest economy and influencing power in the region founds resonance with its newly formulated diplomatic
outreach with East Asian countries under ‘Act East’ policy initiative. In this process, BIMSTEC forms a key link for India as we
look forward to build a more just and fair model of economic integration amongst the member countries based on free trade
and economic cooperation. This has also been backed by the fact that the failure of SAARC to nurture cooperation in South
Asia has pushed regional players to search for an alternative. Of late BIMSTEC ie. Grouping of the nations in the Bay of Bengal
region is popularly favoured as the viable option given changing and with a potential to transform the region’s political and
economic future. And towards this process, India being the largest country and economy in the region has a greater role and
responsibility to play for that outcome.

ORIGIN AND DEVELOPMENT
The formation of BIMSTEC can be traced back to early years of 1990s in an effort to form an economic cooperation
organisation in the region comprising of states like Bangladesh, India, Myanmar, Sri Lanka, Thailand, Bhutan and Nepal. The
initiative for this economic cooperation was undertaken during 1997.
The June 1997 ‘Declaration on the Establishment of the Bangladesh-India-Sri Lanka-Thailand Economic Cooperation
(BIST-EC)’, also known as the Bangkok Declaration, outlined the founding objectives of the sub-regional initiative. It identified
the creation of an enabling environment for rapid economic development of the sub-region, encouraging the spirit of equality
and partnership, promoting active collaboration and mutual assistance in the areas of common interests of the member
countries, accelerating support for each other in the fields of education, science and technology, etc.
Established in the very same year as the Bangladesh-India-Sri Lanka-Thailand Economic Cooperation (BIST-EC), the
grouping became BIMSTEC after Myanmar joined the organisation in December 1997 as a full time member. Later on with the
joining of Nepal and Bhutan in February, 2004 the grouping was renamed and better known as the Bay of Bengal Initiative for
Multi-Sectoral Technical and Economic Cooperation or BIMSTEC. The idea of having a regional organisational across Bay of
Bengal was based on both cultural and economic underpinnings.
On cultural front, Bay of Bengal region also forms interesting pattern of common identity, people across the sub-region
have always been aware of each other’s life and culture. In the past too major trends of migration have happened across the
Bay of Bengal region. In the post independence era, due to creation of artificial boundaries, intensification of political mistrust,
and the lack of enthusiasm among the regional leadership failed the idea of ‘common cultural identity’ that could not take be
made realized and put in place in the larger run and acceptability. In the context of (BIMSTEC) this common identity is often
referred as Bay of Bengal community.
On the economic front the larger objective behind the formation of BIMSTEC was of imparting greater socio-economic
cooperation among the member nations in the areas of technology, transport and communication, trade and investment. In
addition, it also called for sectoral cooperation in areas like energy, tourism, agriculture, fisheries and human resources
development among partner states. In order to strengthen cooperation in trade and investment, BIMSTEC countries started
negotiations to set up a free trade area (FTA) in 2004. During last two decades, regional trade agreements (RTAs) have gained
importance in regional politics due to repeated failures of multilateral agreements at global institutions. The early conclusion
of BIMSTEC free trade agreement holds key its success and objectives of effective regional economic integration. It comprises
of five South Asian states and two Southeast Asian countries in the region, like Myanmar and Thailand – making for a unique
regional initiative straddling between two regions and potential economies.
In the context of BIMSTEC, it is necessary to understand that members share contiguous geographical space and borders,
which often remain porous and vulnerable to violent insurgent activities. However, unlike SAARC, there is a greater realization
among these states that cooperation is absolutely essential to address these security issues, which remain challenge to
regional stability and growth.
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Despite being devoid of any ‘bilateral tensions’ among member states, the organisation has made ‘slow progress’ having
only three Summits held in Thailand (2004), India (2008) and Myanmar (2014) in last 20 years of formation. This was mostly
due to lack of strong leadership and failure to identify with the collective vision for future. However, after the establishment of
its permanent secretariat at Kathmandu, Nepal in 2014, after the gap of 17 years, the organisation identified 14 priority sectors
of regional cooperation.

INDIA IN BIMSTEC
Contrary to what many suggest, there was never a golden age of India predominance in South Asia and the wider Indian
Ocean region. India’s interest in the BIMSTEC has given new hopes to organisation, and is reflective of the reality of our times.
India looks forward to BIMSTEC as a ‘key link’ in alignment with its Act East policy objectives setting out new levels of
cooperation in terms of promoting regional connectivity, coastal shipping, space, energy, transport and tourism in the Bay of
Bengal region.
The ‘geographical leverage’ of this organisation forms prudent link between South Asia and South East Asian countries.
And this also finds direct resonance with India’s efforts to build greater regional economic engagement and partnership
between its North-eastern region and South-eastern economies. The scope for direct connectivity, anti-insurgency cooperation
and potential access to energy resource areas has evoked India’s interest to make this platform active in last years. The
urgency of promoting regional and sub-regional cooperation through BIMSTEC and BBIN is also in context of the compelling
strategic challenge posed by China’s muscular geo-economic and geo-political interventions in Asia under Belt Road Initiative
(BRI).
India’s ‘renewed interest’ in the BIMSTEC also finds convergence with India’s foreign policy efforts to establish its
‘neighbourhood first’ and ‘act east policy’. It is also relates to the “Brics-Bimstec Outreach Summit” held in October 2016 at
Goa, where leaders from the member countries collectively pledged to work for making Bimstec stronger and effective. At the
BIMSTEC leaders’ meeting in Goa, the joint statement emphasized that, ‘geographical contiguity, abundant natural and human
resources, rich historical linkages and shared cultural heritage [would] provide BIMSTEC the ideal platform to promote peace,
stability and prosperity in our region.
On the 20th anniversary of this organisation Prime Minister (PM) Narendra Modi described Bimstec as ‘natural platform’
for India’s eastward engament. In March 2017 India organised meeting of the BIMSTEC National Security Chiefs in New Delhi.
This has allowed India to take the ‘leadership role’ based on promoting cogent economic interests for the region under the
collective vision for growth and development for all. Unlike SAARC, there is a ‘broad consensus’ on addressing common
security concerns that affect BIMSTEC countries. It does not facing difference of opinion amongst member sates in defining
terrorism.
On the issues of connectivity in the sub region, India attaches greater priority in terms of financing and project execution.
For major connectivity projects across the sub region, India is the ‘lead country’ in BIMSTEC. Many bilateral and trilateral
projects are underway at the various stages of development and are being implemented across India, Bangladesh, Nepal and
Bhutan especially related to road and railway connectivity. Indian ‘credit lines’ under different partnership agreements is funding
most if these projects.
In terms of Nepal and Bhutan, both remain landlocked counties, and BIMSTEC holds the prospect of enhanced
connectivity. Nepal too under the new regime is keen to build relations with India and other regional players. For Sri Lanka
BIMSTEC is an opportunity to engage with booming Southeast Asian economies. Given its geographical position in the sub
region, Bangladesh remains lead country for Bimstec especially for cooperation in trade and investment, energy corridors and
blue economy and also climate change.
For other member states, like Myanmar stakes are high given its ‘strategic positioning’, and how Bimstec could be the
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possible gateway to ASEAN. It also allows augmenting wider economic cooperation between India and Thailand as key
stakeholders in regional connectivity network. India-Myanmar-Thailand (IMT) Trilateral Highway is expected to boast trade and
commerce between ASEAN and India, and Bimstec as sub-regional grouping forms concurrence with India’s ‘Look East’ and
Thailand’s ‘Look West’ policy. For some states in the region with non-democratic character, the organisation provides a relevant
platform to be necessary stakeholder in the sub-regional politics and economy.

BIMSTEC SUMMIT 2018
The recently concluded Bay of Bengal Initiative for Multi-Sectoral Technical and Economic Cooperation (BIMSTEC)
Summit 2018 in Kathmandu, Nepal has robustly reiterated the idea of building ‘multi-modal connectivity’ across the countries
surrounding the Bay of Bengal. The ‘Kathmandu Declaration’ emphasized the need to build BIMSTEC as a more effective
multilateral organization for regional integration, wider economic cooperation and promoting multidimensional connectivity
networks among member states.
The deliberations and agenda of the summit are poised to transform BIMSTEC into a more ‘effective multilateral
organisation’ in the region based on promoting peace, prosperity and sustainable development. The ‘18-point Declaration’
signed during the summit also sought to address transnational challenges of non-traditional security threats within the region,
like terrorism and violent extremism, and also problem of organised transnational-crimes.
On the issue of building ‘multi modal connectivity links’ in the region, the recent summit underscored its critical role for
the economic integration of the region. The declaration underscored the importance of developing multi-dimensional
connectivity in the region to enable economic integration for shared prosperity and collective development. To quote Prime
Minister Modi, BIMSTEC offers ‘a big opportunity’ for strengthening connectivity in terms of trade, economy, transport, digital
and promoting people-to-people linkages.
In order to enhance connectivity links within the sub region, India is greatly involved in the building of the Kaladan port
and the 1,400 km-long trilateral highways between Moreh in India and Mae Sot in Thailand. Another Rs 6,000 crore project is
under way for the four-laning of the 300 km Aizawl-Tuipang highway to ensure faster movement of goods between Sittwe and
Aizawal. There are other ongoing projects to enhance transport connectivity in the Indian northeastern region.
On enhanced energy connectivity in the sub-region, the recent summit witnessed signing of a Memorandum of
Understanding (MoU) to establish ‘BIMSTEC Grid Interconnection’ to enhance energy cooperation in the region which has
much hydro electricity potential. Connectivity holds significance for Bimstec in terms of cooperation in areas like transport and
communication, tourism promotion, flow of trade and commerce and also for promoting civil society linkages.
On the issue of ‘collective security’ in the sub-region and to strengthen sub-regional cooperation against combating
terrorism and trans-national crime, the declaration reiterated to fight collectively against ‘terrorism, terror organisation and
terror financing’. It called for ‘comprehensive approach’ to tackle the menace of terrorism and organised crime with member
states. In his speech PM Modi underlined the significance of the Bay of Bengal for the security and development of all the
member countries. India and Myanmar have extensive cooperation on countering terrorism and cross border crimes. Between
Nepal and India, the Bilateral Consultative Group on Security Issues (NIBCGSI) also exists that meets annually to discuss
security issues and challenges. National security chiefs have to meet regularly seeking to enhance cooperation in diverse
areas, pushing for the Bay’s recognition as a common security space.
The summit was significant as it emphasized towards more ‘institutionalised and structural cooperation’ among member
states comprising Bimstec towards more effective and result oriented functioning of the organisation. The establishment of
Bimstec Network of Policy Think Tanks (BNPTT) is a good step to built links between academic communities and knowledge
network. On economic front, we need to expedite the FTA process to boost intra-regional trade and commerce. The summit
also reiterated faith in multilateralism and to establish fair, just and equitable international order. The member-nations called for
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effective implementation of the ‘BIMSTEC Poverty Plan of Action’ in line with UN Agenda for Sustainable Development by 2030.
It sought to identify strengthening coordination among the law enforcement, intelligence and security agencies of the
member states, holding meetings at the level of BIMSTEC Home Ministers and the BIMSTEC National Security Chiefs.
On the subject of trade facilitation and economic cooperation, two Working Group on the Rules of Origin and the Working
Group on the Dispute Settlement Mechanism (WG-DSM) and customs cooperation have been constituted. There are some of
the key initiatives, which attempt to form a more formal and institutionalized structure for economic cooperation in the subregion. India’s bilateral Free Trade Agreement (FTA) with Sri Lanka and its agreement with Bangladesh and Nepal on Bilateral
investment Protection and Promotion Act (BIPA), are some of the initiatives that exist to strengthen this structural cooperation
amongst BIMSTEC countries. To make this organisation more ‘visible and prudent’ regional organisation these are key positive
developments.

CONCLUSION
It is interesting to understand that BIMSTEC accounts for 22 percent of the global population, and makes a combined GDP
of USD 2.8 trillion. As we look forward, economic integration based on increasing trade and investment would be the key driver
for the development in the sub region. The cooperation on energy and the interconnection of grids will also boost this process.
For all this change to happen region needs to be stable and less prone to security issues. This way it will be able to manage
and attract foreign investment for economic growth.
In order make this grouping an enabler for regional cooperation, it must primarily seek to establish trade and connectivity
across the region based on common aspirations for growth, development, commerce, and technology. Connectivity holds the
key for economic integration of this region and this must evolve based on identifying regional synergies among economies and
bottom-up approach. People to people connections and ‘specific areas of cooperation’ among member states shall establish
Bimstec as a regional framework and driver to make Bay of Bengal sub region hub of economic activities and cooperation.
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Book Review
Unni Kartha

AN ODE TO A FORGOTTEN HERO

I

have just finished reading 'Spitfire Singh', by Mike Edwards, MBE, published by Bloomsbury.
I read 400 pages of fine print of this racy book in 4 sittings over 3 days, often tempted to skip
sleep and turn the pages. Therefore, I venture to use the jingoism that it is a highly readable,
condensed, ‘un-put-down-able’, well written biography of late Harjinder Singh, a maverick who
started as 'Hawai Sepoy' in Jan 1931 and retried as an Air Vice Marshal in Aug 1963, who
played a larger than life significant role in the formative and youthful years of the Indian Air Force.
I have purposely used the word ‘condensed’, because in real life it would take both Ramyan
and Mahabharata, with Gita sandwiched in between, to tell the life story, adventures of Harjinder,
from day one to his day last. Harjinder did indeed rise to stamp the sky with glory because of
his sheer technical brilliance, extraordinary grit and tenacity. All this despite the blatant racism
practiced by his British superiors; and successfully surviving the depredations of war in
Waziristan and in Burma in RIAF days.
This non parochial, no holds barred adulatory biography of Harjinder is commendable,
since it is written by an Englishman, who doesn't try to hide the colonial starch, crease and warts on the British uniform and upper
lip. Edwards has great empathy and respect for patriotism and professionalism of Indians. He hammers these points home, every
few pages lest you didn’t make a note of it in earlier pages.
He also doesn’t hesitate to take pot shots and point out to us the warts and character blights of those whom we were raised
to believe as the perfect founding fathers of IAF with no character flaws. For those who wish to know the antecedents and birth
pangs of IAF, the youngest Indian military service, and the people in it flesh and blood with their warts, this book is a must read.
It is my educated guess that 99% of current IAF would not know or remember Harjinder, and may ask ‘Who the bloody he?’
Even his picture in Air HQ lobby is a recent addition. Those who purposefully scamper past the Air HQ lobby, to the antiquated
elevators, barely pause to ponder about IAF history; they scamper upwards to make history, like I did 27 years ago posted on 4th
floor as DD ASR.
*The reviewer is a retired Wing Commander, IAF
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I never stopped to wonder whether Wing Commander KK ‘Jumbo’
Majumdar, who ought to have been the father of IAF, whether he died in
an accident, was murdered or did he commit suicide? Such reasoning
is perhaps unpalatable to Indians.
It is an irony that Harjinder, who made name and fame for himself
resurrecting all crashed aircraft with his magic wand during the ‘Wapiti’
prelude to WW-II in Waziristan, should himself be resurrected by Mike
Edwards, a repair and resurrection man, the Englishman hired by IAF to
resurrect the vintage flight, a legacy bequeathed to IAF by Harjinder.
While Jumbo, Subroto Mukherjee, Aspy Merwan Engineer and
Arjan Singh are lionised as institutions, with Moolie and PC Lal in tow, it
is not strange that the memory of Harjinder, their colleague in war and
peace, has been erased like the memory of the Egyptian Queen Nefertiti,
because she and Harjinder were followers of the sun god (VK Krishna
Menon in Harjinder’s case). It is high time to resurrect Harjinder and give
him his rightful place as an equal partner in the quadrology of Jumbo,
Subroto, Aspy and Arjan, in the history of IAF.
Edward says that Harjinder was born Harjinder Singh Bains, a
proper Sikh with a turban and luxurious open beard in Gurdaspur, a fully
qualified mechanical engineer, when he joined the AF as Hawai Sepoy,
shunning a Rs 250 ‘Khushi Khushi’ job as Railway Yard Maintenance
Supervisor instead of the Rs 30 that was offered as a football to be
kicked around Hawai Sepoy. Though I have heard about such men even in my family, I am confused about their kind of attitude,
which Edward interprets as patriotism – I think it was colossal stupidity. I became an Expert Test Pilot with a voluntary death clause
because I could get a few Rupees more. And to top it all, HS Bains was dragged through the boondocks and finally, even after cutting
off his long hair and shaving off his beard, dropping Bains, emerging as ‘simply Harjinder’, an English speaking, coat/suit/tie/solar
topie wearing ‘Bada Sahib’, he was still kicked around.
However, he had a Midas touch. In a world where accidents were reported only after a few days, if the aircraft could not be
brought back on the flight line, Harjinder became extremely popular and a dear confidant of Jumbo Majumdar whose Sqn had 100%
serviceability after 100% crashes, because Harjinder was a wizard at repairing aircraft over night. To give him due credit, Harjinder
also had exceptional leadership skills, incorruptible honesty, brutal frankness and loyalty, all of which accelerated his progress from
Hawai Sepoy to an AVM, the head of maintenance command at his fiefdom in Kanpur. He learnt to fly aircraft too and arrived at his
wing award ceremony in Ambala flying his own Spitfire solo!!
Though offered many lucrative jobs, including chairman of HAL during VKKM’s rule, Harjinder refused to move out of Kanpur,
his kingdom. He designed and built several prototypes (Kanpur 1 & 2, which later became Pushpak & Krishak) and built the first
two Avros (HS-748) too. When something had to be done, repaired or built, ‘as of tomorrow morning’, Harjinder was the man called
upon to do it. After the 62 debacle, though Aspy tried to send Harjinder to HAL as its MD, he wouldn’t go and chose to retire and
go into oblivion. He died on his feet, in Nov 71, while giving a motivational talk to students of DAV College at Chandigarh.
May venerable AVM Harjinder RIP. I wish we had many more Harjinders in this country.
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